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“THIS project is essential. Both for coming up with a
new story on the economy but also because, for once, it’s
putting the best people in the same room to start actually
working together. Unless we start this kind of coordina-
tion we're going to continue to lose on the big structural
questions which have made themselves felt across the
west over the last couple of years. I'm also excited that
we're finally talking practically about what organisations
and networks are going to be needed to communicate
this story—we're being out organised on the right and
we've got to turn that around with a proper strategy.”!

[

Gary Younge!!I"#$%& " ()*+" &, |-, 1##h!1/0112$"%,)" &!

“I love the work Framing the Economy has done—the
task of linking the climate with inequality and econom-
ics is central to helping us tell a new story that gives us
the courage to change the system. Even more impressive
is building the communications infrastructure or organ-
ising power needed to actually tell the story, linking up
across countries. This is exactly the kind of work that’s
needed right now and we should all back this project.”

Naomi Klein!!I3$+0#4!" & , " #5%& " ()*+!

“IT is such a refreshing development to see people on
the progressive left using a methodological approach to
communications. This project is a textbook example of
how best to approach the problem of shifting mindsets.
I have already been using some of the findings in my
work, and the project is not even completed yet. It has
the potential to be a game changer.”
|

BenStewart!| 141", #56#7 7 $&)8 " +/#&*.2%11891"81

FRAMING THE ECONOMY

How to win the case
for a better system




VISION AUDIENCE APPLICATION NEXT

What is the story of the economy in Britain?
Who gets to shape public opinion about what it’s
for, how it’s broken and how it can be fixed?

|
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has evolved significantly since we set out on this ambitious endeavour. The
project was first conceived in 2015, at a time when the austerity story set the
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this context that we first became convinced of the need for progressives to tell
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l&+01!=1"%*1*)&81+01&. British politics has been turned upside down. In 2016,
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How can progressive forces tell a new
story to help accelerate the shift
to a new economic system?

|
In 2017, we saw a glimpse of what could happen if the British people were
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about the economy. The question is what this space will be filled by: a narrow,
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The aim of this report is to help achieve that goal.
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ABOUT THE PROJECT
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/0)*19%#418+10"*IC11&! "19"%+&1%*0)9!C1+?11&!+01!New Economy Organisers’
Network (NEON).+01!New Economics Foundation (NEF).!+01!FrameWorks
Institute!" &, +01!Public Interest Research Centre (PIRC)ili+0"*18#7C)&1, +01!
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1. /01'NEON Common Agenda project (see Chapter 1), based on exten#
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2. /01 Framing the Economy Network (see next page) and affiliates
network brought together journalists, communications officers, camH
9")<&LU*.IO#()+)8" (1" , By*#%*!" & , +O#F<O+(1" , 10*I5%# 7! " 8Y#**1+0 117 #B1H
ment. The Network met five times during the course of the project to
hear its emerging findings and input ideas for testing.

/01%1*1"%80I9%#BL**I)+*1 (5I8#&*)*+1 , H51+0%1 1IK1=190 " *1*|

1. Understanding our audience:!"&"(=*)&<+015%" 7 1*+0119$C()8!" (h1* , =!
O#(,!"CHS++01I18#&H 7 =F

2. Mapping the gaps:!8#79"%)&<!+0)* $& , 1%*+" & ,)&<! ?)+0!+01! Common
Agenda.!"&,!<18&1%"+)&<!), 1"*1"&, 10=9#+01* 1*+#ICk) , <11+01I<* 9*F

3. Changing the story:!), 18+)5=)&<!5%" 7 15140+ P#4K! +0l#$<0! 17 9)4)8" (
$1%4)8<1" & 19" 1)8)0 " +#HH=IPHUK *O#O*]
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our final recommendations, and next steps for translating this new story into
80" &<1!)&!+0119%C()8!, 1C"+1f

THE FRAMING THE ECONOMY
NETWORK & ADVISORY GROUP
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influential far beyond the scope of the original Network. In Chapter 6, we outH
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While the Network and Advisory Group were instrumental in shaping and directing
this project, we do not attribute any of the specificideas and recommendations within
this report to individual Network members, or the organisations they represent.
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1! DEFINING OUR VISION

FORGING A
COMMON AGENDA

Before we could frame a new story, we first needed to be clear about the story
2L &L I *+%=1+0 " HES ()& LFHSUFO " %L , |7 & " (=*)*I#5I 20 " 1) ¥ PU#& < ?)+0!
+01118#&#7=1"& ,10#2!?1IC1()1BL!)+*0#%(,!C1!180"&<1 , {!

To do this NEON interviewed and ran workshops with over 250 progressives.
AL BHSE,! " ()<&7 1&+ #&! +01! "&" (=*)*1 +0 "+ &1#()C1%"()* 7! )*! +01! QU#C(17! " &,
+0" + 5 S+ =1 =1 " 0¥ 2 1EB110" , 1)&8%1 " *)&<! 18#8&#7)8!)&1 - $" ()+=! " &, | 1D+" 8+)#&!
#5121 " (+OI50# 7 18# 7 7 #&IW1*#$UBL*1*$80! " *I(" &, 1" &, 11& 1<l ALI&1 L, I+#! 7 #B1!
"2l 71401% 11 $&1 - $7()&*F18$UL! & , | 1&B)IH& 7 1&+" ((=! $&*$*+")& " C(1! 9% 8H
H)BLH " &, 1%+ " U #h< " &)¥)&<I HBU 18#&# 7 =144 , L(BLUI <ttt , | 71" &)&<5$(! ()BL*! 544!
1B1%=#& 11

W$% Common Agenda! #$+()&1*! " &! 18#&#7=IC"*1,1#&! +01!B" ($1* #5! 1 - $" ()+=!
8#7 7 $&)+=()CLh" +)#&! " &, *+1 2 "%, *0)9!#5!+0 1! 1&B)I#H& 7 1&+. 201011 2 11%1 *+#%1!
collective provision of basic needs (outside the market), democratic & common
ownership (especially of public goods like land & energy) and co-operation &
sharing (not just competition).

Go to page 18 »

2 UNDERSTANDING OUR AUDIENCE

HOW DOES THE BRITISH PUBLIC
THINK ABOUT THE ECONOMY?

BS(HH" (1 7#, 1( "KLIHOLI*0"HL, |, " C(Ll "*S7OHE* &, I$&, 1+ &, )&<*1 #5]
1011184847 =1?)+0)&I0H)H*0I8S(+$Hh1il

We conducted a literature review and ran 40 in-depth interviews in London,
Newport (South Wales), Glasgow, Wolverhampton and Hull to identify cultural
T#, L(*15#0 0# 21 +0 1 18H&H 7 =1 2HUK* | 20=! 1+ 2HK*1+0 " +1 2 " =1 & , IO# 2 )H*O#SP(, !
work (see summary on page 10).

AL ?HIKL, ! 2)+0 #3801+ 2#0K! " &, 1 3, B)*#h=! 2U#$9! +#! 7 "9l +0 LI #B1L%("9*! " &, !
<"9*IC1+211&!+01!8$(+$0" (I 7#, 1(*! "&,!1+01! Common Agenda.!8#7)8<!$9! ?)+0!
*#71K1=180" (1&<1*" &, #O9#W+$&)+) 1 *I58#I5% " 7)&<#&!+0 11 18#&# 7 |

Go to page 26 »
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3 | CHANGING THE STORY

IDENTIFYING &
TESTING NEW FRAMES

Y* ($1*18#7 7 $&)8"+1120" H7 " ++10*)&HOLI18#8&# 7 =7 1+ 90#%*11D9(")&I0# 2 !+01!
18H&#7=12#0K* 1" &, 19#()8=11D17 9("%*I1Z+0 " +)*.11D1 7 9( "% 9#()8)1*| 2118 " &IF* 1!+
convey our vision) give people a sense of what can be done to make change.

ALl 1BLHIL, 1"&, +1*+1,1"1&$S 7 CLIAS]) , 1" /541 " 805101 * 140K 1 1IK1=D5%" 7 1!
L(17 L& "9 18+¥1451" 181 DI +#H=IH#EH01118#&H 7=IIALl, 18), 1, 12)+0+0101(9!
HEHBHIV L+ PHIKI™ &, 13, By*HH=I2IHBO O 442 " 7 #%+1-h™ +1<)BHASHE S HEISH TH
7$8)8"+)&<H01]), 17140 +HSH18HEH 7 =)*I" 1% , $B+H5I0$7 " &1, 1)<&!1" &, +OLH1H
541,18 &ICLIHLH, 1%)<&1 , I

/0%#$<0! *1B1%" (1 90" *1*! #5! 179)%)8" (! +1*+)&<.! )&B#(B)&<! #&HO1H*+%11+)&+1%H
B)12* | 5#8$* <UH$O* " &, | ("h<L.I& " +)#&" (=!%19%1*1&+"+)B1I*$hB1=!1D91%) 7 1&+* !
2?1, 1B1(#HIL, [+ 2#*+#%) 1*1+0 " +18#F(, |01 (H#ICS)(, * SO+ " 181 2?1 18#&#H 7 =Nl
3I[9#9$()*+\! *+#4=! #5! PResisting Corporate Powert! "&,! " &H&HOHIP()*+! *+#h=! #5!
PMeeting Our Needst!

Go to page 40 »

4 | APPLYING THE FINDINGS

CASE STUDY
EXAMPLES

In the final phase of the project, we ran workshops with campaigners who comH
7 $8)8"+11 #& O#F*)&<! &, 1 W1<P("+)H&! St 7! "1 ?), 1% " &< LI #5 #h< " &)* " +)H&* " &, !
<UHSO*{I/ O LI<# " (1501  LI2HIK*0#9*1? " *I5#%I8 " 7 9" )<& LU*H#17 " 910#21+0 119$CH
lic think about these topics and then reflect on how our Framing the Economy
findings might be used and applied to reframing the specific topics of housing
" &, MA<P("HH&!

Go to page 62 >

5 | TELLING THE STORY

NEXT
STEPS

VA QU1 )BLISH" 7)&<IO%tH18+8" &I*$BB1L, 1 2)+O#SH " (41" , , h1**)&<H+O1I)*$1!
HEIBHT7 7 $8)B " )HE)&5H " *+4$B+SHLI+011 P " =)&) P0)80I Q<1 **)BLI8# 7 7 $&)3"H
DHEFIHLIFSOOMIH , 55&, 1,17 &, <" &)* 1, IQ#P1H5$(1" &, 11B), 1&8IHC"*1,1&17!
) 111G LB 1x* "= ICHH " o=l (HELMEHHI&HS<OIALI"&" (=*1 , HOLIK(* +)B1!
*HH18<H0* | PLKEIF 1% " & , | HOO#I+B&) )1 5K Ot 1**)BL* 847 7 $8)8 " +#H* )&
0111 J #5510 &<I*1B1%" (K1=I18#7 7 1& , " +H&I5#11+011&1 PN)&5h" *HH$S+$H1I" &, !
#4)R)&<HO"H)¥Ig11, 1, 1

Go topage 72 >
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THE ECONOMY WORKS AS IT DOES

HOW DOES THE

THINKABOUT THE ECONOMY?

/01*1! %2 +01 K1=! 8B(+$% ™ (! 7#, 1(*.!+011*0"%1, .l , %" C(1! 2 "=* #5+0)&K)&<! 21!
identified through in-depth interview research. Read more on page 24.

THE ECONOMY IS AND HOW IT WORKS

Greed=Human Nature
3HC"*1.10$7 " &!& " +$n1!
- Rl g

System is Rigged
S &=I+0#$<0++0" !
+01118#&# 7 =12 "

Hidden Agenda
Q1#9(1!,)*9("=1,!
%17 "wK"C(1!" &, !

' 7 "&)9%("+1, !IC=I1()+1*! C(" &KL+, y*+%$*+! be selfish, therefore
® 9 P)10I8##, )& 1, ! #5181 PHIHHGL* O, $8)R<IE ™ +BH" (1" &, !
- OB 815 HHSH)8r 184 5 7)8<!, 551418+ J&1B)+C(L)&1:$" (+=i
h‘ "' , ), 1#{#<)8"(IC)"*1*}
m T &
. JOL%1I7#, 1()8I9"%)8S("H(L , H+K17 18, #$ fatalism *&.,!" &)
Economy as Container Economy as Money inability to imaginel9#*)H)B1.*#4$8+$h" (180" &<1*)&H+01118#&H 7=
QLHO(LI* PHOLIR " 4481 ™ R 8S** & H51+0111848# 7 =!

5$&BHHE)&<I)KLI"19#+ 1)+
91#9(119%$++)&<!)&/I8#&+%)CHH
ing) or taking out (draining).

o
2 W

“H1IGL (=" (P " =" CHSH 7 #& 1=
*&,191#O(1I#5+1&! , %1 ?1#&1+01!
714" QOHHHEIB)HBS(" ) H&i

THE ECONOMY SHOULD WORK

'Y
"
"

1
l' "

L

Cognitive Hole

Edge of Disaster

A0)(1191#9(110" , #7 11)7H /0LI18HEHT =12 " *1+OHS<OHH5! National Ideal Government
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STORY ONE

THE POPULIST STORY: RESISTING CORPORATE POWER
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STORY TWO

THE COMMON GROUND STORY: MEETING OUR NEEDS
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CHAPTER 1
DEFINING OUR VISION:
FORGING A COMMON AGENDA
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COMMON AGENDA:
THE STORY SO FAR
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WHAT ARE WE FOR?
A SHORT SUMMARY OF

OUR COMMON AGENDA

WHAT’'S GOING WRONG WITH OUR ECONOMY?
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common resources (e.g. land, energy) and extracting wealth from others
(e.g. speculation by banks).
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WHAT'S OUR ALTERNATIVE?

WHAT’'S THE ECONOMY FOR?
VALUES FOR A NEW ECONOMY

Economic progress means enabling everyone
to have a good and fulfilled life.
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HOW SHOULD THE ECONOMY WORK?
PRINCIPLES FOR A NEW ECONOMY
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people tick?

What is the
economy?

What's the
economy for?

What makes
the economy
tick?
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Migration

Trade

The envi-
ronment

THEY SAY...
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motivated by profit and enabled by private investment
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Free trade benefits everyone. The UK has a competitive
advantage in finance services, and pursuing this benefits all
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costs are included in market prices (‘internalised’), or

by creating new markets (e.g. carbon markets).

WE SAY...
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A complex system embedded in social & ecological systems
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Relying solely on finance has helped destroy good jobs outt
side London, produced inequality and a huge trade deficit
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CHAPTER 2

UNDERSTANDING OUR AUDIENCE:
HOW DOES THE BRITISH PUBLIC
THINK ABOUT THE ECONOMY?
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For more info about the cultural models methodology, see Appendix 1.
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resources to think through—is itself a key finding.
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WHAT THE ECONOMY IS AND HOW IT WORKS

ECONOMY AS MONEY
|
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Participant: On this planet money is how we purchase and make things happen
because we have to pay for getting on a bus, we have to pay to drink a glass of water,
to have a cup of coffee, a meal, to buy food to eat. You have to actually go out to
work to earn money.

Researcher: If | say the word economy, what kind of things do you think about?
Participant: Money.



EDGE OF DISASTER!
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It also reflects a common cultural tendency, identified in previous work, to talk
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Participant: | think within that time it [the economy] will implode at some point.

| think it has to. It’s a system that isn’t working. It’s a system that is on life support
already but being well maintained until the next big crisis. Anything could tip it over,
anything. But | think it’s in such a fragile state that people are pumping money into it.

ECONOMY AS CONTAINER

|
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Participant: If we're going to say [the economy is] a system of distributing resources,
then we are all feeding or taking things from the same pot, | suppose.

Participant: You've got people that are contributing to the economy and people that
aren’t. You've got a lot of people coming to stay in the country who are contributing
to the economy. But we've also got a lot of our own people who aren’'t—who are
draining the economy.

MYSTERIOUS MARKET FORCES
l
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Participant: | want to know why my ten bob’s not going to be worth as much in

the morning as it was last night? Why has the economy dropped? What makes it
drop? That’s what | want to know. What makes the economy go up and down and up
and down? | don’t understand enough about it to know why it drops.



ECONOMY VS. ENVIRONMENT
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Participant: Sometimes the environment loses out to the economy ... The M54 that
goes out to Shrewsbury, they've built a big engine plant | think it is, Rover or Land
Rover have. But you couldn’t build on there until they wanted that plant.

WHY THE ECONOMY WORKS AS IT DOES
SYSTEM IS RIGGED
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This supports previous findings that most British people think the economy
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Participant: The government aren’t working class are they, so they don'’t see any-
thing. Just make their own rules.

Participant: | think politicians forget that we live on one planet and it’s all about
their own greed. | think the economy is set by men in suits basically and they will
always profit from it, and profit enormously.

HIDDEN AGENDA
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business agenda (e.g. sensationalist news sells papers).
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is to raise the profile of expert voices in the mainstream media.
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Participant: There’s a lot of spinning tales on both sides, like saying—as if the whole
world was going to collapse if people vote a certain way. Then another saying sud-
denly the streets are going to be paved with gold again if we do it this way. Both were
a lie just meant to spur up emotions of people.

Participant: | wouldn'’t trust anything in a paper, in the newspaper. Put down media,
generally. | don'’t believe anything that’s written or said on the television, the radio or
in the papers. | form my own opinion.

GREED = HUMAN NATURE
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Participant: | suppose it's human nature, it’s greed isn't it? When we were trading in
stones | would imagine that somebody had two stones more than that person with
half a stone. | think you'll always get that.

HOW THE ECONOMY SHOULD WORK
NATIONAL SELF-RELIANCE
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Participant: So if we grew it, bought it, sold it, that would be better for us, wouldn’t
it? We would be growing our own things, our own beasts, our own animals. We would
be eating our own meat, our own produce, whereas we buy too much from abroad.

IDEAL PAST
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it is difficult for ordinary people to live a good life.
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PLGRLI*++1L "+ P& LI A5 O)+ " )&E* QS , 1+ *80)1B17 1&+*+0 " &! 91#9(1! CHY%&!
after 1979.13



W& 4011 #8110 &, | 40)* <)BL* O1#9(1! "1 H151%1&81! O#)&+! 544 0421 +01! 18#8# 7 =!
8#%(,IC1! , )551%1&H P0)BOIBHS(, ICLIS*1 , 1+#101(9) 7 "<)&LI ™!, 551418+ 5$+SHLIWE,
SOLHHOLHO" &, J)5I*11&I"*1"19" *+140 " +18" &&HHICLINLE " O+$H1 , LA (&KL, 1+#) , 17
"CHSH1 7 OMLIH) 7 7)<h™ &L )HBHS(, ICLIBHSE+ 14O , $8+)BLi

Participant: Everybody helped everybody, especially just after the war years, when
I was a child, like in the ‘50s and that. Late ‘50s, early ‘60s, when | was little, people
looked after each other.

Participant: In my lifetime, I've seen things change. [...] We had a car industry in my

lifetime where British cars were made and manufactured around here and there’s
barely any of them left now.

GOVERNMENT RESPONSIBILITY
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basic needs are met (reinforcing the findings of previous
research looking specifically at welfare4).
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18#&#7)8I MHC(L7*N)& 1", 1+01=1*0#$(, I5#8%*1#81 01(9)&<! 91#9(1!$& , 1%*+78&,,!
what 1D" 8+(=I<#B14& 7 1&H*0#S$(, IC1!, #)&<!"& , lhow +0)*12#S(,101(9)

Researcher: Whose responsibility do you think it is to address these sorts of problems?
Participant: Well it's the government, isn't it?
| think it’s the government’s job to address it.

VALUES PRESENT IN PEOPLE'S TALK

3*21((1"*%1BL" ()&<H018S(+S%" (1 7# , 1(*'91#I(11&< " <1 +#HPS& , 1h*+" & , +O1118#&H
#7=18#<8&)+)B1)&+1%B)12*!" (*#%1B1"(1, +01!B " ($1*191#9(118#&™) , LU+#IC1!)7 9
tant. We define values as fundamental organising principles that people use to
1B*($"+1*#8)" (1)**$1*1"&, %1 " 80!, 18)*)#&*(l/01="%1N

p | Self-reliancellQ1#9(1I8#8*)*+1&+(=1*#41**1 , +011) 7 9+ " &8LIH5ICL)&<)8., M
B),$"(E*1(3ML(" &+ " & , H5+011& " HHEICT)&<*L(3H1 ()" &+

p ! Equality of Opportunityil/01%1!7? " *1"1<%1 "+, 1" (1#5!8%)+)8)* 7 [#5/1D)*+)&<!
)&1:$" () 1*)&H+01I#99#I+$&)H)1*+0 " +191#9(110"B1.I" & , 18#UNI*O#E , )&<!
"991"° (4#+01B" ($LI#5I1 - $* ()+=

p ! Fair Exchangefl A01&+0)&K)&<! " C#S+ 20" +91#9(118#E&H)CH+LI+# " & , 1+ *K1!
#EHHO01I18#E&H 7=191#9(11$*1+0 1B " ($11#55 " & L**NQLHI(LI*O#SB(, |&#+!
+TKL#$H 7 HHLIH+0 " &+01=19$+)&(1-DB0 " &<)&<!"17)8) 7 " (18H&HH)CH+)H&I5HH "
substantial benefit is unfair.

Fair Competitionil A01&H0)&K)&<!" CHSH+0 11184847 =191#9(114=9)8" ((=!
G 71, 140 HBH 7 L) H&I) )& LB)+ C(LICHH)H*O#S(, ICLH&IH 1% 7*1+0 " +<)B1
1B1%=#&11"15")H80" &81il

p

InterdependencellQ1#9(1%18#<&)*11+0 " +H91#9(16*118#8&# 7 )8I5#h+$&L*! "1
8#8&18+1,!"& ,+0)&KI+0)*)&+1%, 191& , 1&81*0#$(, IC1H18#<&)*1,!" &, 1B"($1,1

p

Communityll A01&!, " ?)&<#8&1+01!Ideal Past 7#,1(|91#9(1)&BH#KL , " 18#7H
7$8)+™H)" &), 17 (1/011B" ($LI#5I8H 7 7 $&)+=!)*1$*1 , 1+#18%)+)8)*11+01/191%81)B1 ,|
T )R85 LIES I, "=

p

Honesty and Transparencyi!Q1#9(1!,%1?!$9#&+01*1!B" ($1*)&!+01)%!8%)+)H
QY 7 hI<#BIN& 71847 &, 171 ,)"]

p

Democracyil/01I0%)+)*019$C()8!)*I0)<0(=I8%)+)8 " (#5HOLISEL 1 $" (1, )*+4)CS+)#&!
#5194 14 2)+0)&IOH)H*01*#8) 1 +=iLAO) (L)) $&S8(1 " #20 " +.19%18)*1 (=.+01!
9#*)4)BLIB" ($1IC10)& , HOL*LIBH))8)* 7*)* I))**4 7 LIBLU*H&IHS!" &11<" (1+ " H)H
“&H, 17#8%"4)81B" ($1.20)80104(, *1+0" +1B1%=#&11?)+0)&M#8) 1+=1*0#$(, 10" B1!
P =HB1H 20" 10" 9918*]

p



MAPPING THE GAPS:
KEY CHALLENGES AND OPPORTUNITIES

So what do the above findings mean for progressive communicators talking
"CHSH "18121 18#&# 7 =T ALIB1! ,)*8$**1,!1+01!)79()8 " +)#&* 1 #51)& , )B) , $" (! 8$(H
+$0" (| 74, 1(*! "C#BLI OB+ 21! " (*#! "&" (=*1,!+01! K1=!#99#%+$&)+)1* "&, 180" (H
(1&<1*19#*1,IC=H01!I7#, L(*!"*1"1?204(1.18#7 9 ") &<H01 7 +#1+0 118#&+ 1 &+#51+0 1!
Common Agenda (see Chapter 1).

KEY OPPORTUNITIES

G)K1+O119%#<%1**)BLI8H7 7 $&)8 " +#I*1 2 LI 2#H%K1 , 12)+0.17 " &=!0%)+)*019 L#9(1N

| ULB#<&)* 140" H)&1 - $" (4= " 1" (1" &, < P)&IOHC(1 71" &, 1$& , 14" &,
10" KL <)HE" ()81 - $" (+=I1D)*+*

I X11+0"4!,)551%1&+H91#9(1!" &, I<U#$O*I0 " B!, )551%1&+HIOHI+$&)+) 1 *)&*#8) 1+=
I X#01**1+01]) 7 O+ * &81IH5! 7 " &$5 " 8+$)&<!?)+0)&!+01 1 J

I See the trade deficit as a problem to be addressed

I 3**$7 11+0" +H0L%L)* " 19(" 81IS#NIBH 7 7 #&!# 2 & 1*0)QHbI<## , *1" & , *1%B)81*

I X11HOLI<#BAIN& 7 L&+ " 1 *O#&*)C(LISHN 7 " & " <)&<!" &, |) 7 9U#B)&< 011 18#&H# 7 =

| 3*OLH+#+01IB" ($L*1#5M)&+1%, 191& , 1&B1H" & , FBHHI LN " +}#&H)&*#8) 1+=

KEY CHALLENGES
1 &()K1+0119%#<%1**)B1I8#7 7 $&)8 " +#1*1 211 2#%K1 , | 2)+0.17 " &=10%)+)*019 1#9(1N
I Think human nature is selfish and greedy rather than social and co-operative

| /0)RKHOLILBH&H 7 =G+ CHSH 7 HE1=h"+01H+0" &1 " *=*+1 7 1584 7 11+)8<!
91#9(1H811 , *1"&, !, 1)BLh)&<I<## , |)BL*

| RHSEHO)EKIHSIH0LI18HEH 7 =1"*1"18# 7 O(1D.) &+ 1HBHE& 1841 , I*=*+1 7 ICS+ " *I|
& H)HE" (18H8+ " )& LHLAHDS* " 18 (LB HEHSISHUBL*1+01=! , #8EHSE., 1*+7 &,

| X11118#8#7)BIOMHC(1 7 )& 17 *#518 15 S8, )B) , $* (1" +0 140" &ICH#H
KL&I)& ) SHHE" & , I*#8) " (*+H$B+$H1*

| RHSEH*111HO1I<H#B1%E 7 184" *10"B)&<!" 181&+h" (M#(11)&18%1 " +)&<I?1" (+0!
10UHS<019$C()8)EB1*+7 1&+" & , 1<$("+)#&

I X1217)<0" &+*1"*1* 1, 0" )&IH&HO LI L8#&H 7 =1 " +01%1+0 " &! " *IBH&H)CH+I* 1#H)& , 11 , !
"H0$7 "&ICL)&<HI?0#* 1LIB" (PLI*O#S(, I&A#HCLI 7 1" *$ih1 , ) &I18#&# 78I+ L 7*

| X11HOLI1&B)HHE 7 18+ " *IHOO#*1 | +#+01I18HEH 7 = Ih" +O1H+0 " &1 " *HO1I1**1&H
4)7(IC1 , HBKIH5| 1848 H 7 )31 $881**

| 3U11, 119(=15"+" ()*4)81" CHSHHOLIOH)C) = 151588, * 7 18+ (118#8&#7)8I80" &<L.!
%"+01%+0" &IC1()1B)&<+0"+2118" &ICH)(, | I 7#H1IBH#H#I 1Y +)BL! , 1 748" +)8!
"&, X$*+")8 " C(LILBHEH 7=

IMPLICATIONS

O"*1, #&I+0)*I " &" (=*)* | 2 LI 2#UKL , | 21+01# SN V 1+ 2#IKI +#1) , 18+)5=1+01IK1=!+"*K*!
H#WN" 71*1&11, 1, +#1"88# 7 9()*0N&!#% , Lh+#180 " &<1!™+4)+$, 1*I#&+0 11 18#8# 7 =
(see Appendix 1 for more detail on how we did this.) There was general conH
*1&*$*1+0"+1+01!181&8+%" (180" (1&<1! ? " *1+01!C1()15!+0 "+ +01! 18#&# 7 =!8 " &&#+!C1!
BH&HH((1, #4180 " &<1 , IC=I8#((18+)B1!" 8+)#&j!

U5 PLIBHS(, HBLUBH 7 LI+0)*I5™+" (%7 1, %" P)&<IHEIO1HO( 14 1D)*+)&<I$& , 10*+" & H
J&<*I #51 20" 4841 PUH&< P01 +011 18HEH T =1 &, | #51 +OLYH *0"H1 19" *+. )+ 8H#$(, !
$&(H#BKI 9#+*)C)()+) 1¥I54H 80 " &<LI#&! * (1K)& , X451 **$1* |50 718() 7 "+1180 " &< 1! +#
184#8&#7)8!, 17 #8%" 8=l

The key tasks for our frames were therefore to enable the general public
to believe that the economy is a product of design which has created ine-
quality and concentrated power, and that change is possible to build a more

democratic and sustainable economy.
|
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FRAMING THE ECONOMY




CHAPTER 3

CHANGING THE STORY:
IDENTIFYING AND
TESTING NEW FRAMES

/11, 1BL(#9!" 1812+ " +1<=I5#h8# 7 7 $&)8 " +)&<!" CHS++01I118#&H 7 =L " 1& 1 ?*+#h=!
H1((L21!, 1BL#HIL, | "I * L+ #51 O#**)C(L1 %h15% " 7)&<! *+% " +1<)1*! " &, 1+01&! +1*+1, !
+01*11 5% " 7 1% $*)&<! CH#+0! - $"()+"+)BL! "&,! - $"&+)+"+)BL! %1*1"%80f! /01! 5%" 7 1*!
were designed to overcome the key communications challenges we identified
?201&!?1177991, 1+01!<" 9* WS 0=9#+01*1*! " C#$+ 20)80!%15%" 7)&<!I*+h" +1<)1*!
7)<O+H 2#KI 2 1%1)85#% 7 1, I C=I# SN $& , 1%+ & , )&<!#51+0119$C()8E*! 1D)*+)&<! 2 *=*!
#5140)&K)&<! " CHSH18#8# 78 *$1* 1" *121 (1" *IC=IO%1 B}#$*11*1 %80! " &, +O1IV/ 1
PHIKE&OBH "CHBH 20"+ 7)<0+ 2#HIK!)&! *0)5+)&<!+0)&K)&<! " CHS+ +01! 18#&H 7=
how it works, and what needs to be done to fix it.

N&! Ch™)&*+#7 )&<! O#**)C(1!1 %15%"™ 7 1™ +#! +1*+.! 211 8#&*), 1%1,! "1 %" &<1!4#5! ,)551%H
18+4=91*I1#515%" 7 111 (17 1&+*.1)&8($, )&<!B" ($1*.11D9(" &" +#%=! 7 1+" 90#%* .| 9#()8=!
exemplars (that is, exemplar policies that communicate our vision), and responH
*)C)()+=15%" 7 1%}l R)551%1 &+ +=9 1 *I#5!5%" 7 11 1 (17 1&+*! "%l *$)+1 , 1+##! ,)551%1&+ OSH
poses. We developed frames suited for the tasks identified in phase 1 & 2 and
C=1+01IV 1+ 2#Kil 3*12111D9(")&! C1(#2.1+01*1! , )551%1&+ 5% " 7111 (17 1&+*18"&!C1!
OB+1#<1+0 LU &+AHCHA" , 10& "™ +)B1*1+0 " +.4#<1+0 1% 9%#B) , 1191#9(1!?)+0!"1&1?!
? " =I#51+0)8K)&<!" CH#S+H+O LI 18#EH 7=

EXPLANATORY METAPHORS

—DO("&" +##h=17 1+" 90#%*1 1& " C(LIQLHO(LI+#1%1 " *#8&! " C#S+)**$1*1)&/&1?! 2 "=*|C=!
8#7 9" N&<I*#7 140)&<IH0 " ¥ &#H P L((1$& , V> +### , 1+#1*#7 1+0)&<!I5" 7)() "% *°! /01!
1?1 H)1*! "C#S+ +01 18#&# 7=1+0"+ ?110"B1! , 1B1(#91,!)&8($, 1! 1D9(" & " +#h=!
metaphors that enable people to think in new and different ways. Specifically,
+0117 1+ 90#%*!7 " KL)HO#**)C(LI5HHO 1A (L+#1%1 " *#8!" CHSHOH# 2?0 1I18#8H# 7 =I)*|
,1%)<&1,1"&,18"&IC1%1H, 1%)<&1 , §

35+10ICH" )& +#h 7 )8<IO#+18&+)" (17 1+ Q04> 121k 1%+1 , 11)<OHO#**)C)()+) 1) &itt&H+O 1H
*+h11+)&+1%B)1?*.1 " & , 15#B& , 1+0 " +5#$NI#51+01 7 L Reprogramming the Economy!Z*!
computer metaphor), Economic Tracks (a railway metaphor), Economic Network!
(a phone network metaphor), and Renovating the Economy!7"18#&*+%$8+)#&!7 1
aphor)—held promise in enabling people to think about how the economy is
, 1%)<&1, I ALICHH#S<O+H+01* 1I5HSU! 7 1+ 90#%™!)&H#t " I*$UB1=11D91%) 7 1&+. | +#+1*+!
+01)%18" 9" 8)+=1+#)&8%L " *11$& , 1%*+" & , )&<HBI0# 2?0 LI 18#8H 7 =2 HUK*]

N&!+0111D91%) 7 1&+. 101 *O#& , 1&+* 11" , 1*O#%+9)181*1#5!+1D+.!20)80!8# 79" %1 , 1+01!
184#&##7=1+#1+011 7 1+" 90#%)&! : S1*+)#&il /01! 7 1+ 90#U*I18#79 %1 , 1 9%#C(17*)&!
+01! 18#&# 7 =1+ OHC(1 7 *1)&! " 18#7 9+ 1% Mitt<t™ 7 7 1ah " )(? "= &1+ ?#%Ka90#& 1!
network/building, and explained how these problems could be fixed through
%LMH<R" 7 7)&<a("=)&<! ,#?8&! &1?! %" 8K*ah1CH)(, )&<! +01! &1+ P#IKah1&#H#B " +)&<!
+01ICH)(, )&<i!

ALH01&H1*+1 , +01*1N&IHEHHO LH*+%1 1+)&+1%B)1 2*!" & , I("%<1H*8 " (1*$%B1=11DI1H
iments (See Appendix 1 for more detail). In the interviews, researchers asked
9"1+)8)9 " &+*1*# 7 11)8)4)" (J#91&H1& , 1, ! 2 SL*+)#&*! " CH#$++011 18#8# 7= " &, |0#?!
JHPHIK* 1" &, 1+01&!) & , $8L , H#&LI#5I*1B1%" (!, )551%1 &+ 1D(" & " +#%h=!7 1+" QO#%*!
"&, 1 TFKL, IR A)LXI 5 5H((HPHSO! 1 BLFH)H&F H "*81%+")&! ?01+01%! " &, 0O#?!1+01!
7 1+790#% *0)5+1,! 91#9(1F +0)&K)&<{! /01! 7#*+ QU#t7)*)&<! 7 1+ 90#%* 21%1!
brought forward into the survey experiments, which tested refined versions of
+01*117 1+7 90#%*! " (#&<!?)+O+01%I5% " 7 111(17 1&+*]

/01*1("%<1H*8" (1! 1D91%) 7 L&+*I$*1,! "1 & " +)#& " ((=!%19%1*1&+" +)B1!** 7 9(1f! - " 80!
WI*OH& , L&HWL™ 117 1% " <Ll 2" %1 "**)<81 , 1+# ™| S#& (| <t $9!+0 " +1%181)B1 , !
T 1+ <1 3((1%1*O#& , 1&+*1 2 1011+01&! " *K1, +O11* " 7 11> 1) 1*I45! - $L*+)H&* 1+
71 *$H1+01)HBE , 1%%+" &, )&<*I#5! " &, | " ++)+$ , 1*1 " CH#$++0 11 18#&H 7 =54 1D " 7H
9(1.10#215" h+01=l+0#$<0++0LI18H#&H 7 =I? " *+0119%# , $8+#5I0$7 " &!, 1*)<&.+01)%!
#94)7)* 71" CH$+H01118#8# 7 =180 " &<)&<. HH 2 0#H01=IC(" 7 1, 54 18#&# 7)819%#HCH
lems), as well as how much they favoured or opposed different economic polif
cies (such as environmental regulation or public ownership of utilities). The full
*LHHE - SLx &> 211" K1, 1)*)&!3991&, DI L ALI+01&! & " (=*1, 1+01! , )551%1&81*!
)&I0#?191#9(11)&! ,)551%18+ 1D91%) 7 18+ (18#& , J)H#&*1" &* 21%1 , +01*1! - $1*+)#&*!
/01! "&"(=*)*101(9* $*1 $& , 1%*+" &, | O# 2! 1DO#*SNL! +#! ,)551%1&+! 5%" 7 1*! "5518+*!
91#9(171+0)&K)&<! " C#$++011184#8&# 7 =)

&1 B% " 54)&<1& "™ +)BLH 448 +1 %+ PLI P AKLIB"H15S(+4 ™ , OLULI+#*1BL%" (1 8)+1%)" 1+
1&*$H11+0" +H0LI& "™ H)B1* P 1HL)&S(S*)B1!" &, I1*O#8&*)C(1i!



/0211&" " +)B1*1?21!, 1B1(#91, I

\! 3B#),1,17991" (&<1+#)79(8)+=IP0)+1I0H)+ 019 1#O(LO#H , I*#1+0 " +1+01=!
), GEHBE)RHLEAHE ™ (1)< <1HE " #8." (*+HHDI&EHIOHC)BIBE, , 1*+" &, )&<*

/

N&!*+#£%) 1 *151 * +$h)&<I8#NO#H " +111()+1*.11D9(")&1 , lhow!B#%O#% " +111()+1*10 " B1!
influenced the economy by shaping economic policy. In other words, the
narratives filled in and fleshed out people’s accurate but thin sense that the
*=x ] ZIN<<L, )&, 1H+#101(9191#9(1* 11140 " +) 7 9WHB)&<H+0 111 8#&H 7 =I)
possible and recognise specific policy changes that need to be made

/

R), Inot!, 18)<h™+1I<#BLI& 7 18+I<1&LH" (=14 " MI&H#HH#IS& , 1H7)& 115" }+OlH!
HG*H) IS " C) )=l #(BLIL8HEH 7)BIOWHC(1 7 *+OWHS<O!, 1 7 #8H" )81 7 1" &*

7z

BHS(, 1RHHCLIS* L, HH*SOOHNHB()7 " +11, 18)" (14" %19 45! " I =1451+0 1
18H&H# 7 =1+0"+) 7 90 L)1 *O#8*)C(1I1&B)KH& 7 18+ (11DI(H)+* H)#&

We identified two stories—two new narratives about the economy—that are
15518+)B11)&!*0)5+)&<!9$C()8!+0)&K) &</ OL*1I*+#%) 1 *1#5510%1& 1 212 " =*I#5I%1 " *#&)&<!
" CHSHHOLI18H&H 7 =L O# 2\ 2HIK* 120" +)* 2U#8 <! ?)+0))+8#2.1" &, 20" 418" &IC1!
, #&1I+#180 " &<1!)+L+0 " +1QU#<%1**)B1*18 " &I$* 1 +#CH)(, I*$99#%+!54%!+01! Common
Agendal™ &, 9%#<%1**)B1118#8#7)819#()8=]

O#+0!*+#%) 114%™ &*(" +1!8#%1!8#&+1&+ #5!+01! Common Agendaj! _1+?0)(1!1+01!*+#H
) 1*18 " Wh=1%)7)( " IBH &+ L&+ &L +#% =1+ " K1*I" 17 #%119#9F()*+ " 99U# " 80!C=19)+80)&<!
elites against the people. This story explicitly identifies corporate power and
2?17 (+0=11(+1*1" *HO1*#$UBLIHOH0 1 18#&# 7 =E*19U#C(1 7 *.120)(L+O 1 #+0 Lh5#8S*1*!
(1**1#8Iwho! 0" *18*$*1 , 14011 9W#C(1 7+ " &,11D9(")&*!)&*+1" , | 0#21+01! 18#&H# 7 =!
57)(FH* ") =19 1H(1F*IH1 " (1&1 1, *Il/01*1!, )551%1&81*)&+#&11"& ,'11790 " *)*I11&"H
C(1LI+O1!* ) 1*1+#C1! , 19(#=1,1)& , )55 1%1 &+ *+$ " +)#&* .| , 191&, )&<!#&!+01! " $, H
1881!"& , +011*+4h" +1<)8!)&+1&+#5+0118# 7 7 $&)8 " +)#&]

;I AD"79(1.1)518" 7 9")<&LI*! 2 " &+ 91 **I 54l C &K)&<! %1547 .| +0 1! 9#9P()*+!
*H=I8HSP(, ICLIS* L, 1+ " <P LISAN& L P +=9 1 *I#5IC " &KI+O "+ "% 1! " 88# P&+ " C(1!+#1+01!
9$C()8!%"+OLW+0 " &! *I*7 * (1 L(+LINBI8 " 79" )<&LY* 2 * &1 , I +#! " U<BLISHYN! * 1 *O4%+1%!
PHIK)&<I?1IK HOL1*18#8& , *+#%=L_20)805#8$* 1 *#&!+01purpose #51+01118#&# 7 =!

*&,10#7?180" &<1IP#$(, 01(9I$*1#(BLI<## , [)BL*L 7)<O+HC LI 7 #411* 90%#9K) " +1i!
OL(#?2. 2L H#SH)&LI+OLT* 11+ P4 *H) 1% *& , 1 9%1* 18+ 179))8" (1 1B), 1&811#51 +0L)H!
155184)B1&1**

THE POPULIST STORY: RESISTING CORPORATE POWER
/0119#9%()*+*+#%=L_Resisting Corporate Powerl)&8($ , 1*H+015#((#?)&<!1(17 1&+*|
1. /01B*($11#5Equality'or!Economic Strength

2. /0111D9(" & " +#%=7 1+ " 90#%!#5Reprogramming the Economy!

3. Anexplanation that connects the dots and explains: 1) how corporate
1(+1*10"BLI9%#<H" 771, +01I18#&H# 7 =!" &, 10#?1+0)*I0 " *I$& , 1%7)&1 , 'Equal-
ity/Economic Strength, and 2) how the economy can be reprogrammed to
QU7 #+ 11" *+9#8<al - " (118#&H# 7

J011 Of+18+)" (| 9421 "8, | , "&<1U*| #5! FOH<HL**)BL OHOB(*+! &" ™ +)B1* 0"B1!
C11&! 7$80! , 1C"+1,1)&! 1818+ =1 il Q1#O(1E* <I?)&<I51108&<! +0" + #$H! 184#8H
H7 =) CIHKLE.) , J*HS*HHSIHOLI 1%+ CO*0 7 18411 &, 11", )&1**I54#H 7 * #4180 &<1!
0" "li<$" C(=I5$1((L, 1+O11OKID)HBA+LI+O 1IN 1145 MHS 79! " &, 1+01! ~$HHOL " &5
1)<O+1L/0p¥10 1% )1, 1+01! - $1*4)#&I#51 P01+ 1 Q<1 **)B1*18 " &IBHS&H LI +01*1!
, 1B1(#97 1&+IC=I$H&<IOHOS(*H& " h* HBL*HCS)(, |7 *** 7#BL7 1&+*1+0" 1 2)&d!
Q#, L7#*IX=H) "1 " &, | ZH*HH1818+=! GHHC=8! " (*$<<L*++0 "+ C(" 7)&<! 1(+1 ¥ 544
18H&HT7)BIOWHC(1 70" *IO#+18+4)" (LCSH*#7 114)((51 " H+0"+P$*1 " & , 1+01 7H& "Wk H
HBL "H11)&OLHLEH=! , )B)*)BLI &, IH*KI O("=)&<!)&+#1+01I D1&HO0HC)8! & " H#&." (* 7!
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20)(11"BH), )&<I$8)&+1&, 1, 18#8*1 - $1881*T

018" $*11+01%1! "%l 7 "&=!,)551%1&+ 2 *=*I#51B& , 1%*+" &, )&<+011+1% 7 [O#9$()* 7 \I
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idea that elites are the source of current problems and that fixing these probH
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social housing and policies that promoted financialisation) have undermined
1:$7(+=!?1"K1&1, +0118#&H# 7 =H#%ICL1&! , 1+%)7 1&+" (+#91#9(1E*1 " C)()+=1+#()BL!
meaningful and fulfilling lives. The messages then discussed how progressive
policies (e.g. guaranteeing decent wages, restoring public ownership, etc.) can
fix these problems and create a more equal, strong, or fulfilling economy. One
BLU*)#&I#51+0 117 1%* " <1*10)<0()<0+1 , +OLWett( 115184004 ™ +)#8*! " & , IC * &K*!)&!*0 " OH
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fulfilling life, rather than simply chasing profit. Creating a good society means
prioritising common happiness over profit.
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when coupled with explicit denunciation of the influence of corporate power.
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21%11)815518+)B11)& 7#B)&<I9#()8=1*$99#4+ 3% 211 ?)((|, )*8$**ICL(# 2 +O1IH#O#H
*)+119" +1%8101(, 5#H+01IB " (SLIH5IFulfilmentL+0119#O$(*+BLI*)#&) 2 " *I&#+11551 84
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answer this conclusively, cultural models findings provide useful clues for intert
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due to the influence of elites who manipulate the system for their own benefit.
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After cueing this productive orientation, these values frames fill in this model
C=11D9(")8)&<how!1(J+1*H)<+0L*=*+1 7il/O1IB™ ($L*7 1** " <1*)&#8P("+1, " <)&*+!
#&11, " &<LUHSHO) 1 7# , 1(L)+*H1& , 188=1+#19%# , $8115"+"()* 7 LC=17 "K)&<!1D9()8)+!
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value is being used). The versions of these values that don’t include this populist
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We return to this point in the next section.)
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icant 5.1 percentage-point increase in support for progressive policies among
+01*1IB#H+1U*(!

A0)(1+01*1IB" ($1* 7 1** " <1*1 2 1%1115518+)B1!)&! CH#*+)&<I * SO+ 54! Q<1 *H
*)BLI9#()8=.155((=! 1DI(")&)&<!+O L U# (11 #5!9#()8=!)&!*0 " 9)&<!+01! 18#&#H 7 =!%1 - )1 *!
an additional tool: an explanatory metaphor. The values messages used specific
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about how policy influences the economyi

EXPLANATORY METAPHORS
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sense of collective efficacy—the sense that we, collectively, can do things to fix
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8H&*+" &+(=IC1)&<M1IB)*1,!"&,!$9, "+1,{IG" 2*1" &, 19#()8)1* "%1+01!8#, 11+0 "+

, 1+1%7)&1*I0#21+0 11 18#&H 7 =10S&*L 20" +)+18"&ICLI$*1 , l+#! , #.1" & , 1544 20)80!
$*10*(l /011 18#8# 7 =10"*ICL1&!IQU#<h" 77 1 , I5HUIBHNO#N " +11)&+1%1*+*.120) (117 #*+!
#51+01!19$C()8!I0"B1ICL1&!(#8KL , H#SHIALILLL , +#%1*1++0 119 " ** 24, I*#1+0 "+ 21!
8" &IW19W#<%" 7 7 11+01118#&# 7 =1+ 2HUKI5# 1B L%=#& 1]!

|
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which metaphors fit best within the two broader stories of the economy that
17 1%<115%# 7 1+011%1*1 " %804

/01'Reprogramming metaphor is a strong fit for a populist story about resisting
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a populist story, and has proven effective in helping to further broaden and fill
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efficacy that we found in the experiment. (As we discuss below, qualitative evi
, 18&81!*$<<1*+*140 "+ Tracks "&,!Network 5$&8+)#&! ,)551%1&+=!5%#7'Reprogram-
ming and are a better fit for the alternative, second story we are recommendH
ing. We return to the findings on these metaphors below.)

This story is not a set message, but a flexible narrative that can be used in many
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omy. Itisimportant to emphasise that we have included specific policies here to
J($*+%"+11+011&11, +#11D9(")&! 0#?19#()8)1*!0"BL! $& , 1% 7)&1, IB" ($1, I<#" (*1 " &, !
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about a range of specific policies within the framework of this story.
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ways, and allowing the financial services industry to operate unchecked, the
government, under the influence of powerful corporations, has programmed
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By programming the economy for financial services rather than manufact
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THE COMMON GROUND STORY: MEETING OUR NEEDS
/0LIB#7 7 #HUHS& , *+##%=L_Meeting Our NeedsL )&8($ , 1*+015#((#?)&<1(17 1&+*|
/01B*($145!Fulfilment
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An explanation that connects the dots and explains: 1) how our economic
tracks have made it difficult for people to reach fulfilling lives, and 2) how
+01118#&#7=18" &IC1H1CE)(+H+#<1+91#9(1H#+01)h%1 " (1&11 , *f
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where it might alienate groups in society (e.g. business leaders) who are more
closely identified with corporate elites.
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economy. The argument is that our focus on profit is a distortion of proper prit
orities and undermines our ability to have fulfilling and meaningful lives. This
8Y)#) 1 $1! " 99() 1% " Bl#**1 9" 1h+)8)9 " &+*1)&I *#8) L+=.| &#+1>$*+! +# 1()+1*1 /0)* 01 (9! +#
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tions need to be restrained to avoid an overly profit-driven society, and people
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not just about money). It likely leverages a latent sense that our society has the
PUHE<I O H L TU+0 L% +0 " &! 8%)t) - $)&<! +01!)&& LU PHIK)&<* #51+0 11 *=*+17 L
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#5520*1 7181212 "=I+#1+0)&K! " CH#S$H 20" ++011*=*+171)*IforL. 20" ++0 1! 9O$%hO#* 1 *I #5!
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requires an explanatory metaphor to fill in gaps in thinking about how the econH
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Tracks as the metaphor that fits best within this story.
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ing them more natural fits for a story that is not!5#8$*1, 1#&! ***)<&)&<!%1*9#&H
sibility for the economy’s problems to specific people or groups. What these
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how the layout of the network (railway or phone) determines economic outt
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significantly stickier. The metaphor stuck in people’s minds and they repeated
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about the economy as built or designed. While both metaphors had significant

15518 +*1#&1*#7 11#51+011*8 " (1*1%1("+1, +# , 1*)<&!)&!+0111D91%) 7 1&+INaturalistic
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tions), the stronger results from Tracks!)&!#&H+01H*+%1 1+)&+1%B)12*19%#B) , 1!C1+
ter confirmation of effectiveness on this critical task.
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a flexible narrative that can be used in different ways, and to argue for a range
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A good society makes it possible for everyone to lead a meaningful and fulfillH
ing life. Yet, our society is currently focused solely on profit, and people are
5#%81 , 1+#180 " *117#&1="%"+01%+0 " &!0 " 99)&1**{!!
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profit, rather than being built to get people to their true needs. By allowing
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that move profit forward but leave people without the things they need to
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As a society, we need to prioritise happiness and fulfilment over profit. We
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on a train whose only destination is profit.



HOW TO USE THESE STORIES: DOS AND DON'TS

The above findings generate some clear recommendations for communicators.
O1#2.! 2L #S+()&1! "1 *1+ #5] ,#*1 " &, |, #&+*l /01*1I%18#7 7 1&, "+)#&* 1D9(")&!
20181 &, IO#2HAS* L0 1+ 28 +#%) 1 *1#$+)&1, | " CH#BL]!

USE THE VIEETING OUR NEEDS STORY TO CONNECT
ECONOMIC ISSUES TO SUSTAINABILITY BROADLY

AO0)(L1+01! 1DO1H) 7 18&+" (| H1*$(+*] *S<<L*+1 40"+ CH+0! #51 401! *CHBL! *+#)1*1 *K1!
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USE THE VIEETING OUR NEEDS STORY WHEN
A NON-OPPOSITIONAL TONE IS NEEDED
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USE THE RESISTING CORPORATE POWER STORY TO TALK
ABOUT POWER—AND NOT JUST WITH FRIENDS...

/01IResisting Corporate Power *+#%=19%#B) , 1*1*1&"+$%" (1" &, 115518+)B1!I? " =l#5H * (KH
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"&,I0#?I9# 218" &I &, 17 $*HCLINLC" (" &81, I"*19 "h+#51+0 LIQU#B L 151 , 1*)<&H
)&<I+01I18#&# 7=

1) 7 O+ " & 14#1&#+1140 " +120)(LHO 11+ #8 11451+ 0 1IResisting Corporate Power *+#4=!
J¥| HOO#X#&." (| +0)H *+#84=1_1*918)" (=) 201&! $*1,! ?)+0! Economic StrengthL
OW#B1, ! 15518+)B1! 2)+0! GH#&*14B " )BL*il /011 *+#=! *0#$(,| CLI $*1,1 2)+0! "1 ?), 1!
&< LI 45 "5, ) 1&B1*. "&=14)7 1140+ 8H#7 7 $&)8 "+ 2" &+ +#1+7K11 01" , 1 #&) +01!
JErSLIHSIO# 2 1!

WHEN USING THE VALUE OF ECONOMIC
STRENGTH, EMPHASISE THAT A STRONG
ECONOMY INVOLVES BROAD-BASED
SUPPORT THAT SERVES EVERYONE'S NEEDS

018" $*1+01/Economic Strength 54" 7 1 )11 7)&)*81&+#5H181&+8#8&*1%B " )BLHO1H
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Specifically, communicators should emphasise that a strong economy is one
+0"H 711+ IBL%=H&IFI&11 ,* " &, 1 7 "K1* " I<##, 1 ()51 9#**)C(1! 54! 1B1%=#& 1! 3!
strong economy should not be conflated with economic growth. By talking
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well while making clear that fixing the economy requires broad-based supports
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WHEN USING THE RESISTING CORPORATE
POWER STORY, HIGHLIGHT ASPECTS OF THE
ECONOMY THAT ARE NOT MONETISED
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+##1*1$*)8<!+01! Resisting Corporate Power story should find ways of connecting
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"BH), Ih1)85H48)8< " 1& " W PISE , 10+ &, )&<I#51+01118#&H 7 =1" & , 19#+1&4)" ((=101(9!
K", 18191#(1MSE , 1*+" & , )&<IH5I20 " +1+0 LI 18#&H 7 =HIOSHOH* 11)*]

WITH BOTH STORIES, ALWAYS CONNECT THE DOTS
BETWEEN THE PROBLEM AND THE SOLUTION
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a strong, equal, or fulfilling economy, in order to make clear how specific types of
policies could fix the economy. While we have already touched on this, it is import
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AVOID USING THE POLICY AS THE WHOLE MESSAGE

O=!9%#B), )&<! "&! 1D" 7 9(L!#5! "1*)<& " +$%1! 9#()8=! +0 "+ %1 9%1*1&+*I +O1)%! Cl#" , 1%!
L&+ HH&.IBH T 7 $8)S " +#H¥18 " &1%)<&" (1+#+011 9$C(8I0#21+01=! ?)((1 " 99%#" 80! *!
Clhtt" , 1% OWHC(1 71 /0)*! " OOU#" 80! #5+181$*1 , |)&! 1(18+#4" (19#()+)8*il ;44! 1D" 7H
O(LIR#&"(,! ST $*1, 1 [+01 2" (\l +# = $)8K(=! 8#7 7$&)8"+11 0)*! "90¥#" 80! +#
<HBIN&)&<! 7 HHLI<181%" ((=i1/0)*1D1 7 (" HEHHE(=%)<&" (1, " IOH()B=HK) 18+ " +)#&!
(anti-immigration policies, protectionism, etc.), but communicated an identity
orientation (pitting “real” Americans against foreigners) and a political posture
(aggressive action to protect narrowly defined national interests). The policy in
+0)*18 " *1I*1%B1 , 1&#+19%) 7 "U)(=! " *I " I*SC*+" &+)BLIQU#HIA* " (ICH+ " +O L%! " *I " 15% " 7)&<!
, 1B)BLIS#HIBH 7 7 $8)8 " +)&<!"19 " %+)8$(" " 99U# " 80}

2)B18&! 011 9#2 1% #5 1D179("*.| 21! 1DI(HHL , 1)&! "&1)&)H)" (| *$4B1=! 1D9 1K) 7 18+
P01+ LHHHEHHO "1+)8S(" HO#(8) 1*17)<0+C 118" 9" C(LIH5I*1%B)&<!" *115518+)B111D1 7H
("I 2)+0)8! "1 &L DI Q<UL **)BLI*+#h=! * CHS++011 18HEH 7=)&I+01! 1 JPALIHI*+1 |
SHSHLDL 7 9("HL)8BLH)&<&IKLLE)S. , $HHH)L* 1" I9%H<Hh" 7 7 1HHIBHL *+11&1 PP#8) " (!
OH$¥)&<1 1 SR PHUK LY KLOKL*1 &+ 8! #&) BHUOHA +1! CH™ %, * | & , 1 $&)BLI*" !
C™)8)&8H# 7 1" <")&*++011*" 7 1 L+IH5IH$H8# 7 117 1 *$H1* PLUS*1 , M1 *+#+0 1%

5" 7)&<!*+h" +1<) 14l ALISHSE , 1+0 " +1&#H#& 1 #51+011 1D17 9("%h*! 2 " *115518+)B1il /O 1%1!
were no significant effects on core outcome measures on the economy.

AO=!,), &+ +01%11 1D1 7 9("H 9#()8)1*! 2HUKTI W&L! 9#**)C)()+=! )*1 40+ 211 +1%+1 |
101! PUH&<I 1D1 7 9(" L +0" +8#7 91(()&<! 1D1 7 9(* % O#(8)1* *) 79(=! " h18&EH H#$+H!
there yet. This may reflect the need for deeper thinking about precisely what
policies can help make the new economy a reality (see Chapter 5). It is possible
+0 " +#+01%19#()8) 1*17)<0+IC 1 7 #%1115518+)B1)&!B# 7 7 $&)8 " +)&<! " ICU#" , 1% " <1&, *!
40" +#918*1$9181 ?1+0)8K)&<! " CHSHOLIL8HEH 7 =I10SH)H)* " (*#OH**)C(11+0 " HO#(H
)8=11D179("U*1#&!+01! 18#&# 7= "%1!)&15518+)B1!C18" $*1191#9(1!("8K! ", 1-$"+1!
)&5HNT " +)H#&! " CHSH+O L 18#&H 7 =1+ <1&1%" ()* 1! 5%# 7 1 #8 11 9#()8=!+#! 9#()8) L *!+0 " 4!
PHS(, ICL*)7)( "W+ HNE A% , 1%I54%! " 19#()8=11D1 7 9("%+#C1115518+)B1.17 17 CLU*!#5!
+0119$C()8! 7 $*+C 118" 9" C(LI5! : $)BK(=I<!h"*9)&<+011<1&1%" (" 99%# " 801+0119#()8=!
17C#,)1*1" &, #511D+1&, )&<!+0)*! " 99U# " 80!+#1#+0 1% 9#()8) 1 *11018 " $*1!7 17 C1%*!
#51+0110%)+)*019$C8! ("8K! *15((1$8, L++" &, \&<I#5I O#P1+0 1! 18H&H 7= PHIK* " &,
+O11%(11#519#()8=12)+0)&!)+.)+)* 1)KL (=1+0 " HO1#9(118 " &&#H1 " *)(=I<1&1%" () * 115 7!
specific exemplars to a broader approach.

USE OTHER-COUNTRY COMPARISONS WITHIN WELL-
FRAMED STORIES TO INCREASE COLLECTIVE EFFICACY

/H#5S%+01% 1DI(#H1)5! " &, 0#219#()8=11D179("%*18"&ICLI$*1, .1 2119 %1 , 1+ 2#! #5!
+0119#()8)1*L$&)BLY%* " (\C"*)8)&8# 7 1!" &, )&B1*+7 1&+*1)&!<%11&!)& , $*+%)1*L2)+0!
HOLIHBH =] 8#7 Q" H #&* | +# *111 )51 )H ¥ $*15$(1 +#! 1D9(")&! 042! #+0 1%l 8#S&H
tries have enacted similar policies and benefit from them. For universal basic
income (UBI), we explained how Alaska has implemented a version of UBI and
suggested that the UK would benefit from doing something similar. For green
)&B1*+7 1&+*.! 211 1D9(")&1,! 04?1 21%7 "&=10"*)&B1*+1,!)&! <%11&! 1&1%<=!"&,!
explained benefits to the UK of adopting a similar policy.

/011 *$(+*12 1%L *+%)K)&<il /O L#+0 1 IHBH#SEH=I8# 7 9 " %)*#&*17 * , 11+0111D1 7 9(" %!
effective in moving policy support—but not progressive policy specifically. Both
1D179("%*.1?01&I18#$9(1 , I?)+0!" &i#+0 1IHBH & +%=I8%#T7 9 ") *#&.)&8WL " * 1 , *$9O#h+!
S#hlconservative! 18#8&#7)819#()8)1*.! 20)(11+01! 7 1*** <11 *C#$+ 1 Ol +0 " +)&8($, 1, !
"18H7 9" h)*H&! 2)+0I 3(T K" (¥4 &L " * 1, | *$99#+! 5#! progressive! 9#()8)1*{! /01!
#+O1IHBH S&H=18%7 9 ") #&*(1" , 191#I(1!+#8#&8($ , 1!+0 " +19#()8=180"&<1!)*1 & 184
essary, but do not create a clear preference for a specific type#5!9#()8=!180" &<1{
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What is going on here? The clue lies in the results on the efficacy outcome. The
green investments + Germany message had a statistically significant positive
effect on collective efficacy (i.e. the belief that we can change the economy
through our collective efforts), and the UBI + Alaska message approached sigH
nificance (p =.051) on this outcome. These messages appear to convince people
+0"+19#()8=180"&<1I?#$(, 7 "K1!"1%1"(!,)551%1&81.!20)80!(1" , *+017 1+#18#&8($, 1!
+0"+19#()8=180" &<LI)*I"I<##,!), 1" lO$+C18 " $*1191#9(1!("8K! ™18(1 "%!PS& , 1%*+"& ,H
)&<I1#5118#8#7)819#(8=1 " &, 0421 )+1*0 " 91*1+011 18#&# 7= +0)*1 81 " +1*! "1 9151
ence for policy change generally, rather than for specific policies.

|

W+HOLIHBH#SEH=! 8#7 9" h)*#&* "%1.! +0$*.! $*15P( )&! #BLU8#7)&<! 91#9(18*! ,119!
5%+ ()* 7! "CHS$H +01! 18#&#7=!CH+ C18" $* 11 91#9(L! *+UP<<(L! +# <1&1%" ()* 1! St 7!
9" 0h+)8%("%! 1D17 9("%*.19#()8=11D1 7 9("%*! " (#&1! L 1B1&! ?)+0!#+0 10H8# B&+%=!8# 7 H
O™ H&*L8" &&HHCLIS* 1, +#H+1((1 " ICIE™ , LK *+#=! " CHSH +O LI 18#&A 7= "+ (1"*4]
not without laying significant groundwork to help people think more generally
"CHS$H O#?! +01! 18#&# 7 =! 2#IK*{! /#! "B#),! +01*1! $&9%1 , )8+ C(1! 15518+*.! #+OH
19H8#$&H=! 8#7 9" h)*#&* *0#$(,! C1! $*1,! ?)+0)&! +01! Resisting Corporate Power
#% Meeting Our Needs *+#%)1*{/W&81! *15%" 7 11)*I*1++0 "+ , #1*115518+)B1(=!#%)1&+!
Q1HI(1N&! " 19U#<h1**)BL! , h18+)#&.I1D" 7 (L *I1#5!0# 21#+01%!8#$&+%)1*10"BLIS*1, !
specific policies to promote a strong, equal, or fulfilling economy can be used to
boost efficacy and overcome fatalism.

AVOID RULES OF THE GAME METAPHORS

QUA#<UL**)B1*I#5+1&!I$*11<™ 7 117 1+ Q0#h*! +#! " U< S LI5#%! 80 " &<)&<! 18#&#7)8! 9#()H
cies, arguing that in the UK today, the playing field is tilted, the dice are loaded,
#h*7 11914#9(1ICHL "KI+011%$(1*1% " +01%!+0 " &!9("=)&<!IC=1+017[2)B1&I0#?!?) , 1(=!
+01*117 1+ 9040 " h1I$*1 , | 2 1I8#& , $8+1 , 1*1 " %80M+#! , 1+1%7)&1!?01+01%+01=!
"%1115518+)BLIL ALISHSBE , 1+0 " +1+01=!"%1I&#+#8(=!)&15518+)BLICS+%1)&5#%B LI S& %#H
, $8+)B119 " ++1%&*!)&!91#9(1F*1+0)&K)&<i

H&I HEHHO LH*+%1 141)&+1%B) 1 2*.| 2 11+1%+1, 1+ 24!, )551%1&+HUS(1*1#51+01/<" 71! 7 1+°H
90#%*L Tilted Playing Field, * & ,'Breaking the Rulesi! A15#$8& , +0 " +1+01!7 1+ 90#*!
had a common, fatal flaw—both reinforced people’s sense of fatalism. Unlike
the metaphors that proved effective, neither metaphor fleshed out people’s
$&, 1%+ &, )&<! #5 how! +01! 18#&#7=)*! , 1*)<&1, | +0%#$<0! 9#()8= " &, .| )&! +$N&.!
fixing the problems with the economy continued to seem impossible. Absent
a clear understanding of how the playing field could be levelled, participants
1DO#* 1, [+#1+0)*1 7 14" Q04! " **$7 1, +0)*I 2 " *IS&UL " ()*+)8.1 &, 1** 21 " 14)(+1, 19("=H
ing field as an inevitable fact of life. Breaking the Rules 8%1,! *!*1&*1!+0"++01!
18#&H#7=1*1$&5" b CHHOLHI(L! "**$ 71, 1+0 "+ 21" (+O=!1(+1*12)((' " (? "=*C1! "C(1!
HA<" 7 IH01*=*+17 "

AL " 5#HS$E, 1 +0"H +01*1! 7147904 +18&, 1, +## (17, 91#9(1! +#! +7 (K| "CH#S+!
)&*+" &BL*I#511()+1*1()+1%" (=!C%L " K)&<!#%!C1& , )&<+01!(" ?L*$80! " *I+"D! "B#), " &81!
*&, 1B &L H"+01%+0 " &+0)&K)&<!" CH$+H01I18#&# 7)8I¥=*+1 7 7#¥h11<1&1%" (5
6#7 7 $&)8 "+ *O#D(, 1 "BH) , 1$¥)&<I+01*1I<" 7 117 1+ 90#H* 1 " &, )&*+1" , I$+)()* 1!
+0117 1+790#%*+0 " +19%#B1 , 115518+)B1L_Reprogramming! " & , ' Tracks.

AVOID APPEALS TO NATIONAL SELF-RELIANCE

34211, )*8$*+1 , )&HO1I9%1B)#S**184)#8.12018140)8K)&<I?)+0k01INational Self-Re-
liance! 8(+$h" (| 7# , 1(1+0119$C(8IB" ($1* 18#8&#7)8!)&, 191& , 1&81! " &, 1 *1(3H41(H
*&81{1 018" $*11401! 7#, 1(! (1", * OLHO(L! +# *$OO#H+ )&BL*+7 18+ )& +01! 1 &)+1,!
J)&<, H7 )17 "=ICLI+1 7 94)&<I 5 Q<L *¥)BL* + 4= +#] (1B1%" <11 +O)* B ($11 444!
CHAP SOOI SHIB L+ )8 OH(B=I<H " (*ICHHHOPH)*, " &< LIS " & , I*OHS(, I<1&1M
"(FICLI"B#), 1,018 $*11+011 7# , 1()*ICH#$& ,1$912)+011DB($*)#8."4=I8H#8819+)#&*!
HEHO 11" +)H&. )M & LIHSI "< 7 L&) FIOKL(= L) &5H#H81ID18#O0#C) " 1" &, ) 791 , 1!
" &)88($*BLIL<" (+"H)"&I"<1&,, ™}
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CHAPTER 4
APPLYING THE FINDINGS:
TWO CASE STUDIES

In the final phase of the project, we ran workshops with campaigners who comH
7 $8)8"+11#&! O#FS¥)&<! &, 1 WI<P("+)H&! S 7! "1 ?), 11%" &< LI #5 #h< " &)* " +}H&* " & , !
<WHSO*I/OLI<#" (HOHOL* LI2HUK*O#O*1 2 " *1+# 1 DI(#ILI0# 2?1 $hh1* 1 "%80!8#S(, IC1!
$*1,N&!I1B1%=, "=18" 7 9")<&)&<! ?#HUK{!l

/01! 0#$*)&<! PHIK*OH#9! 2% "++1&,1,! C=I 91HI(1! St 7! O#S*)&<! " **#8)" +)#&* !
%1*1"%80L%*.|+1& " &+*E%)<0+*18" 79" )<&1U*! " & , |8#FB&8)(! ?HUKLYU*( /O LI %1 <S(" +)#&!
workshop was attended by people from financial regulation NGOs, consumer
)&+LUL*+H <Y#BO*| & | 1&B)IH#E 7 1&+" (| 9#()8=! ? " +80 , #<*{| OL(#?! 2?11 *$7 7 "%)*1!
campaigners’ reflections on how people think about their issue, including
ideas for how to use the Framing the Economy findings. We include them as
%I*OH&*1*I+1%1*OH& , +#1+01!%1*1 " %80! " & , IB1%=!7 S80I 1&BHFBH " <111 " , 1o~ +#! , #!
+01)hHE2 &I PHIKIHHIDI(HNL! " & , +1*+H+O L)), 1 *(1; #% 7 #%1)&5#% 7 " +}#&! " CH#S++01!
1D1%8)*1*1211%" &!)&!+01* 11 ?#IK*0#9*|<#+#3991& , )D!bi

1. FRAMING HOUSING

These reflections come from campaigners who are interested in increasing social
0#$*)&<I9U#B)*H#&)&H01! 1 J.!I" & , I5HHQYtt+18+)&<1 &+ 1%*1?)+01* 1841 1+1&. " &8)1 %!

MAPPING THE HOUSING NARRATIVE

BARRIER BELIEFS

When reflecting on all the different ways they hear people talking about housH
)&V *BL* 8" 797 )<&LU* *O#&+ " &IAS*(=I h™)* 1, *#7 1 1D" 79(1* +0"+ 21! "(*#!
5#$E , )&IABNBB(+P%" (17 #, L(*1%1*1"%80(6 " 79 ")<&1U*I+0#$<0++01* 112 1%1!IC " %)
L*1+#18#7 7 $8)8 " +)&<!115518+)BL(=N!

I Human nature is greedy and people inevitably exploit the housing system.
People who use social housing and receive housing benefit are trying to get
*#7 1+0)8<I5HH8H#+0)&< | 20)(LIHFPBH 7 7 #&I*18&* 140" +](" & , (1%, *1" %11 (2 " =*!
<H)&<I+#180 " %<1+01!7 "D)7$ 77 "hK1+%1&++01=18" &}

I Fatalism and failure to envision alternatives.! A0)(1'91#9(1!,#0"B1!),1"*!
about what might solve the housing crisis (i.e. building more homes or filling
vacant homes), there is very little imagination on how the system!8#$(,!C1!
80"&<1, 16" 79")<&LU*I51(+.I5#%)&*+" &81.4#0 " +1+0119$C()8!0" , |()++(1IK&#?(H
1, <15, )551%18HO#S$*)&<I 7 # , L(*I0)*+#0)8" (=!" &, &#+0 1 HBHS&HH) 1]

And a number of other barriers, more specific to housing:

Everyone should aim to own their own home. 4#7 11#7?&1%*0)9))*I*11&/
A+ 1I(H) 7 "+1I<H#" (19" h+(=IC18" $*1)H<)BL*I91#9(1!" &, 15" 7)() 1*1*18$k)+=!)&!
("+1H(51IP2 1++)E<H&HOLIOHS*)&<(" , , THE)*1"17 1+ OOHH+O "+ 48 <(=) 7 9()1*!
10" HOW)B " +1IH# 28 LK*0))*HOL!, Jh18+HEHSIOWH<HL**i]

If you work hard you can get results.|4#$*)&<!8" 79 ")<&1%*+0#$<0++01%1!
2" R <ICL() 15140 " )&, )B) , B (1 HLIS(H) 7 " +1(=%1*O#8&*)C(LISHHH+O 1)
OHS¥)&<X)+$ " H&IL/OLI7 LI)H8H"4)8]) , 1" 0 " H=HS$I8 " &I PHIKI=HSH P " =I$O!
(‘dishwasher to millionaire’ / ‘rags to riches’) implies also that individuals are
HIC(" 7 11)5+01=!"%1I10# 7 1(1**1#%18 " &&#+* "BLI+#ICS=!"10#7 1!

Social housing is undesirable.#+)*+0#$<0+1+#IC119 " h+#5ICUH#" , 1%*#8)" (!
problems (e.g. because ‘sink estates’ encourage crime). People seem happy
+1"8819++0 " +1 2 1*O#P(, 19%#B) , 1I5#%191#9(1)&! " 8$+11&11, .ICH+&#++0 "+
21*0#S(, | "*Q)nLH#0"BLI 7 #%11914#9(1)&I*#8)" (10#$*)&<iUL("+1 , l+#+0)* !
91#9(1+0)&K!*#8)" ((0#$*)&<!) ™1, %™ )&IH&!*8 "B Ih1 *#$h8L1*.1% " +O1%!+0 " &! " &!
income-generating asset (a misperception campaigners think is very diffit
cult to shift).

Immigrants and outsiders are to blame for our housing problems. O=!
)&8HL " *)&<IHSHOHIP( " +)#&.19B++)&<! " %44 " )&IH&IO# S*)&<I*+#8K!" & , 18(") 7 )&<!
housing benefit. This links to the Container Model (see page 28)./201%1!+01!
1 3N 1> 118! "> 104+ 151 *#BHB1*1+0 " +18 " &IC1! , %")&1 , 519 1#9(1 !+ " K1 +##! 7 $80!

ENABLING BELIEFS

&7 "99)&<H01ICL()15*1+01=+0#$<0+?21%1101(95P(5#+01)h8# 7 7 $&)B ™ +)H#&!I PHIK !
campaigners identified the following cultural models:

n! Government is responsible for addressing the problems of homeless-
ness and poverty. By filling empty homes, ensuring safe standards in
buildings (particularly after Grenfell Tower) and providing social housing
SH#M91#9(1)&1&11 ,.11%918)"((=!80)(, %1&i!



n! The housing market is rigged. X$801+0" + 21" (+0=("& , #?&1%* " 8857 $(" +1!
87 0)+" (I17*)(=1P0)(LIH1&+1U*! " h114h" 991 , 19" =)&<I LD+ )#& "+ 111 &+!

3&,!"1&$ 7 CLU#5I#+0 1% 1& " C()&<!ICL()L5™!

n! We have the resources to meet everyone’s needs.!6 " 79")<&1%**1&*1!
+0"+191#9(1!" %1 " &<h=!"CHS++01I? " *+"<1IH5IB" 8" &+O# 7 1*!1" &, I 2#$(, ! " <hl1!
+0°+H(" &, H2&LI*0)NMIS&S " Fi(=!, )*+0)CH+1,, L*$O9#+)&<+01ICL() 1540 " +I}+EX]
O *)C(L4#10 "B1IHOLI%)<O+ " 7#$8AIHEI0#S*)8<]!

n! Private renting is exploitative. 6" 79")<&1%*!, #&#+511(1+0"+191#9(1!&11,!
OLU*$" | )&<HO " HIhL&+LUHI<L41™ Ih™ 21, 1" (B0 " H(" & , (#%, 18" &I&1<(18++O 1)
properties and tenants (e.g. “slum landlords”). Campaigners also think that
91#9(1!"%h11%1819+)B1+#+01)), 1" +0 " +1h1&+H)*I1$&1 "%&1 , 1?1 " (+0!18#7 9" %1 , 1+

H#HO LU HSUL* 45! 21 " (+Of!

Community is part of housing.|R1*9)+1!+01!91%819+)#&!+0 " +1+0)*!)*1#&!+01!
,18()&1.18" 79")<&1U*1*+)((+0#$<0++0 " +191#9(1/B" ($1, 0"B)&<!B#&+ "8+ " &, !
8#7 7 $&)+=1?)+0+01)%I&1)<OCHPN* " & , 18H#B(, ! " 99%18) " +11+0 " +1+0)*!)*!) 7 9%
" QO 10!

N

REFLECTIONS ON FRAMING
STRATEGY FOR HOUSING

N&!™ 12K *O#OMH&HOL!; 0" 7)&<HO1!-8#&# 7 =11*1 "%80.10#$*)&<I8" 79" )<&1%*I0" , !
+01*1N)&)+) " (1 " B+)H#&*1#&! 20" ++01=18#$(, | 7 1" &ISHN+O L)% " 7)&<I*+% " +1<) 1 ¥l

These are reflections rather than tested recommendations.

al R%"?#&!7 1+ 90#%#5IReprogramming!+#+ ™ (K" CH#$++011&11 , 545! " %1 , 1*)<&!
or re-boot of the housing system. Campaigners reflected that computer
7 1+790#%*1 " %1101(955(IC18 " $*11+01=I8#&B1=/+0 " ++01I0#$*)&<I*=*+17)*!
8#79(1D!C$+8"&!IC110"8K1 , !1?2)+0M1("+)B1I1"*1(1/01=I8"&!" (*#IC1I$*1, +#!
*E<<LFHE R L K0 LI*=*+17 1401 " 18# 7 9(1+11#B1%0 " $({!
|
Ideall[/701/18#&#7)818%" *01*0# 21 , I0#?!) 7 9+ " &)+ * 1+ QUtt <™ 7 7 11#S!
O#$*)&<I*=*+17 19U L0(=II&*+1 " , 519Ut <™ 7 7)&<!)++#18% " *0.1 211811 , I+#!
hLQUH<U" 7 7 L)+ " *+ ISR S+BhLI< L& L% " +)H&*]\

al 1*1Tracks!7 1+"90#%?)+018 " %1[l6 " 79" )<&LU*I5#$& , )1 ™ *=I+#I$* 11" 140" 8K*!

71+ Q0+ " (KI " CHSH+OLI& " )HE " (19(" &8)&<I*=*+1 7 ICHHEHH5HHI (8" (

(" 8&)&<)**S1HLAO1&IS*)&<I+h" BK*I+#18#8B1=!" bHSHE1=1+#1"IC1++149("81.
0 1=HOHS<OH)HP ") 7O+ " &HHHICLIB(L W20 " +401!, 1%4)&" +)#&I)*.IC18" $*1!
OLHO(LI?)(+1&, W **$ 7 110" ++01!, 1*4)& " +)#&I)*I9)B " +1 1428 1H+0) il

|

Ideall[ AL181101(9)8<I91#O(LI< 1 +#55+0 1K1 &+ " (tH((1HB#H ™ *+LIlEx1+) 7 LI5tH! "
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larly in middle class renters) about needing to own a home to have security.!
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happy and fulfilling life. We need to prioritise happiness over profit.”
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Campaigners also reflected that they could test framing strategies that:

I Build efficacy rather than explain the problem. They reflected that their
audience (in this case, London renters) was sufficiently aware of the probH
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people that change is possible (e.g. through joining a renters union).
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2. FRAMING DEREGULATION

These reflections come from campaigners who are working to promote and
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MAPPING THE REGULATION NARRATIVE

BARRIER BELIEFS

Regulation campaigners identified a number of cultural models as barriers to
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I Human nature is greedy. People will inevitably find loopholes and ways to
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the conflation of experts and elites), campaigners thought regulation was
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Campaigners perceived another key barrier, specifically on deregulation:
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to impose a ‘one size fits all’ approach to legislation.

! Regulation gets in the way of progress and stunts innovation by imped-
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as cumbersome: slowing down otherwise efficient and nimble practices
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ENABLING BELIEFS
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n! Regulation protects the most vulnerable in society./6"79")<&1%*!
reflected that there was a strong belief in a duty of care to the most vulner
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(caring for our own children, family and friends) as well as on a societal

level (caring for people who are homeless or struggling). For most people,
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REFLECTIONS ON FRAMING
STRATEGY FOR REGULATION
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ety that allows us to realise our values) and for characterising the deregula
tion agenda of the EU (as ‘digging up’ the tracks).
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of fair play, rules, equal playing field are frequently used. Campaigners
reflected that it was useful (and surprising) to hear that this metaphor
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Campaigners also reflected that they could test framing strategies that:
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as well as exercises to help readers apply the findings to different issues.
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FRAMING THE ECONOMY




CHAPTER 5
TELLING THE STORY:
NEXT STEPS
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as efficiently as possible, and the intellectual work that needs to be done to
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In this respect, the findings of Framing the Economy could be considered a tool
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we believe progressives need to take beyond the findings of this project.

BUILDING OUR CAPACITY TO COMMUNICATE
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GOAL 1: RECRUIT, NETWORK AND DEVELOP THE
CAPACITY OF PROGRESSIVES TO COMMUNICATE
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key skillsets like press officers or video producers
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Host discussion forum(s) by issue and topic
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GOAL 2: DEVELOP AND PROVIDE A BANK OF
RESOURCES ON HOW TO FRAME KEY ISSUES
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issues (e.g. financial crash)

GOAL 3: COORDINATE REAL TIME
CAMPAIGNING AND FRAMING
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This hub will, funding dependent, launch in spring 2018 to provide a space to
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BUILDING OUR AGENDA FOR CHANGE
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There were some areas where it was difficult to move forward to framing testh
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We also found that finding consensus was possible at the level of general princit
ples, but gets harder as we move towards specific policy priorities. Generating
ideas for ‘flagship policies’ that could help to communicate a wider story was
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how it could work better. One of the most striking findings from our cognitive
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APPENDIX 1:
METHODOLOGY

PHASE 1: CULTURAL MODELS ANALYSIS

The cultural models findings presented in this report are based on 40 in-depth
interviews with members of the public in August 2016 in five locations: WolH
verhampton, Hull, Glasgow, London, Newport (Wales). Cultural models interf
B)12* L #&IHH#&HH&L.! *1 7 H*+%$8+$%1 , ! )&+1%B)12*! ("*+)&<! "9QUHD)7 "+1(=! +?#!
OHSU*L" (#2211 *1 " %80 1%*1+#18 " O+ShL+OLICHH " , I*L+*I145! " **F7 O+) &> [HNBH(+$% " (!
7#,1(*1?0)80!9 "%+)8)9 " &+*IF* LI+ 7 "K1I*18&* 1 145! " 18#&B19+1#h1+#9)8! " %1 " {I/01*1!
)&+IUB)L2* "1l , 1%)<&1, 1+ 1()8)+ 2 "=*I#51+0)&K)&<! " & , 1+ (K)&<! " CHSB+)**$1*L )&/
+O)*1 87 F LI < *SL*I %L ("+1, |+ +01! 18#&# 7 = &+ 1%B)12* 8#B1%1 , | +0)&K)&<! " CHS+!
20" H7 17 &* 1+, #21(()&()51IC Lo LI+ $hE) &< +# " &11D+1& , 1,1, )*8S**)#& #51+01!
18#&#7=140"++#3$801 , |#&! 20" +1+01! 18H&# 7 =!)* 1 0#2!)+ 2#HUK*.| 0#2!)+! "5518+*!
91#9(LIOUHC(L 7 X 201" & , *H(SHHE +#1+01* LIOWHC(1 7+ /01!)&+1%B) L 21 * (4
1D9(#%1 , 191#9(1E*1+0)&K)&<! " CHSH+O 11 18#&# 7 =I&#?!BL*$*1)&!+0119 " *+H 21" (+0.!
&11,.1"&,'#?&1%*0)9F" &, +011%1 (" +#&*0)9!C1+?11&+01118#&# 7=1"& ,'+0111&B)H
WH& 7 1&+H/01I<#" (1#51+01*11)&+1%B) 1 2*1? " *1+#11D" 7)& 1+01I8B(+$h " (I 7 #, L(*1+0 " +!
9% h+)8)9 " &+*I $* LI+ 7 "KLI* L&*LI#5I+01* 11 **$1* I*#1%1*1 "%801%*!<*B1!+017!+01!
DAL, #7 ! +H 5 (#21+#9)8*1)&I+01! , h18+)#&*1+01=! , 1171, %1 (1B " &+{! /O1%15#%1.!
$%h1*1"%801%*!" 99%# " 801 , 1" 80N&+1%B)121?2)+0!" I* L+1#51+#9)8*I+#18#B1%ICH+!(15++01!
#%, 1%)&! 20)801+01* 1! +#9)8* 201! ™, ,%1**1, ! ("%h<L(=!+# 9" %+)8)9 " &+*{! 3((!)&+ 1M
B)1?*?1%11%184#%,1,!"&, +h" &*8%)C1, ! ?)+0!9 "%+)8)9 " &+*T 2U)++1&!8#&*1&H!

UL8K$)H)&<! "1 ?), 114" &<LIH5I O1#O(L " 21((1 "5 8)()+"+)&<!+" (K " CH$+ 84#8819+*!
)&% , $81 , |C=IC#+01+011)&+1%B)1 P 1% " &, 1+011)&+1%B)1 211! " (#21 , 1 H1*1 " %80 1%*!
H#1), 184)5=18S(+$H" (1 7# , 1(*1+0" HHLO%L* 18+ *0 %1 , 19" ++1h&*! #5! +0)&K)&<! " Blft**I
Britain. Participants were recruited by a professional marketing firm and were
*1(18+1, 1441 HLOKT*1&+ B*H)"+)H&! " (H&<I401! ,#7 )& #51<1& , 1h!%"81. "<1. (1B1(!
of education, disability, political identification, marital status, parental status,
201+01H()B)&<!)&ISHC " &IAHHSH" (1%L " * 1*1D$" (j+=1"& , ML(<)#&IALILDS(S, 1,191#H
ple who had expertise in economics and people who had not spent significant
time (at least 5 years) living in Britain.

JH#7 8" (=*114011)8+ 1%B)1 2 1%1*1 "HBO 141 $*1 1 " & (=+)8" (1+1808&) - S1*I5# 71 8#<&)H
HBLI"&, 108<H)*+)8!" &+ OWHOH(H<=14#11D" 7)&LIOH# 219 "1+)8)9 " &+IS& , 11+ &, IP*$1*!

%1("+1,!+#+01! 18#&#7=?° First, researchers identified common, standardised
2 =5 " (K)&<!" 8 * 1+ Q 11 7 Q(LHAIIBL ™ (< ™ &)* " +)H& " (1" **$7 Q+)#&> 1 (" +)#&H
*0)9*.| (#<)8" (1*+19*1 " &, I8H&&I8HH&* 40"+ 2 1%1I8# 7 7H#&(=! 7" , 1.1 CH+ +"K1&! 544!
<h"&+1, HOUHS<O#SBH"&)& ,)B), B" 1+ " (KI" &, " Blt**1+0 1> 1+1#5)&+1%B) 1 2 *IN&*Otih+.!
+01!"&" (=*)*18#&B1U&*1Q " ++1%&*! , )*81%& 1 , !Nt 7 |CH+0! 20"+ 2 " *1% ) | 1704 2140)&<*!
were related, explained and understood) and what was not said (assumptions
and implied relationships). In many cases, analysis revealed conflicting models
that people brought to bear on the same issue. In such cases, one of the conflicti
&< 2 =*I451 B8, 1%+ &, )&<! 2 " *1+=0)8 " ((=!5#$& , [ +#IC1! , #7)& " &+ #B1%+01! #+0 1%
)&HOLI*F1&*1HO " +)+ 7 #01I8#&*)*+18&+(=1"&, !, 119(=1*0"91, !9 "%+)8)9 " &+*E1+0)&K)&<i!

3&"(=*)*1 81&H1 , | #&! 2" =*1 #51 $& , 1%*+" &, )&<!+0 "+ 2 1%L *0"%1,! " 8¥#** 9 U+)8)H
9" &+ IBS(+SH " (17 #, 1(*W1*1 480N, 1%)<&1, ) , 1&+)5=I8#7 7 #8&!? " =*#5+0)&K)&<!
that can be identified across a sample. It is not designed to identify differences
)&IH01IB& , 10+ & , )&<*I#5! , 551%1&+ , 17#<%"90)8.1), 1H#(#<)8 " (I#h %h1<)H#& " (| <hH#FSO*!
(this would be an inappropriate use of this method and its sampling frame).

PHASE 2: MAPPING THE GAPS

In February 2017, over 40 members of the Framing the Economy Network
gathered in Farnham for aweekend retreat to hear the results of the first phase,
respond to our initial analysis of the gaps between the cultural models findings
"&,401!Common Agenda.!" & ,!" <h111#&!" 12 "=I5#%? "%, {

The scope of this project is enormously broad, and so the findings from phase
1 were correspondingly rich. It would be impossible to design and test framH
)&<I* 4" +1<) 1 *I8H#BLN)&<! * (194 *)C(1! "BL&SL* " &, )**SL*1%"y*1, I*#1211&11, 1, I+#!
SH8S*I# B! Lo5#+*I1#&!1+011K1=180" (1&<1*+#ICLI#BLUBH 7 1) ALl ? " &+1 , 1+0)*I548%5*!
+#C1!,%)B1&IC=+01I8#7 7 $&)8 " +#1*1 204! 2#S(, 1$(+) 7 " +1(=1$*1+011%1*1 " %80j!

ALH01%L5#%L! "*K1, 1+0LIV L+ 24K+, )*8$** & , | B#+1I#&I+01! 7#*+) 7 94+ " &+
"*Q18+* ISP +#I=1?0)801&11 , 1, +#ICLIBH&B1=1, )&, Ll+#*0)5+! " +4)+$ , 1*1#&!
1" &< LB **P1* 50 718() 7 " +1180 " &<LIHH! 7)< ™ +)#&IX 1 1PR 17 #8%" +)8IR 1*)< &I5#%!
t0LI6# 7 7 #H&I2## , H#&IHOLIHI9#*)+ 119" <1l

We then used this input to finalise a set of ‘framing tasks’ which our hypotheH
*1¥ PH$(,1C1!, 1)<&1, |+ "88# 7 9()*0. " (#&<! ?)+0! *1& " +)BLI*$7 7 "h=#51+01!
K1=I8#&+1&H?11?" &+1 , +#H8# 7 7 $&)8 " +1L+01*SC* 1+ 15 1H BNPSEH " &*("+1 , I*+#h=E!
20)80H0LI+1*4)&<IPH$(, ISHBS*HE&I/01*1"h11*$ 7 7 "H)*1, ICL(# )



Framing tasks:
T 2181%"+11$& , 1%*+" & , )&<H01I18H#&H 7 =!)*1 " 19%# , $8+IH5!, 1*)<&!

~ I Foster understanding of how specific policy choices have created an
18#&#7)81*="+171&!+01! 1 IO "+t 7 #+1*I18# 7 9L +)H)#& N1 2 "%, *I<h1l, !
BH#&BL&HN " +1*19# 210! " & , &8%L " *1*)&1 - $" ()+=12181%" +11*SOO#+!54%! , 17 #H
8" +)81*#8) " (180 " &<11+#18%1 " +1I<#H# , |()BL*I54%! " ((!

~ 1 Cultivate efficacy

3H+011%1+%1 "+ 1+0 LIV L+ 2#K! * (*#ICL< " &ICH ™ )&* +#4h 7 ) &< 9#**)C(115%" 7 )&<!*+%" +1H
<)1*120)80!8#$(,|01(9!+#! " 80)1BLI+01*1+"*K*L20)30!+01!%1*1 "%80!+1" 7!, 1BL(H
oped and augmented to produce a final set of ‘frame elements’ for testing.

DEMOCRATIC DESIGN FOR THE COMMON GOOD

|

S&N, L NWSH18#&# 7 =!)*+011? "=)+)*IC18 " $*1I#5I0$7 " &!, 1*)<&!" &, !, 18)H
FHEFI3+HOL 7 #7 L&+ 1401 * 1!, 18)*#&* "0 1l+ " K1&IC=!"1*7 " ((11()+1!" & , *1%B1+O1)%!
J&HL%L*+* ICHH 2118 &L 7 "K1HOL 7!, 1 7#8%"+)8" (I*#1+ 01118484 7 =1 2HHK 154!
1B1%=#&1i!

|
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#5194 2 1H)¥I8H+1& "+ " ()& 1B)+ ™ C(LN)+£+1+0 L1 *$(+#519#()8=1+0 " +18* &IC1!
changed. Divisive discourses encourage people to blame migrants and benefit
8(") 7 " &+ I5HHHSH 18H&H 7 )BIOHC(L 7 *% " +O1%H+0 " &I5H*+ 1)&<! " I* 1&* 1 H5I8# 7 7 #8&!
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[
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investment, greater role for democratic governments (local and national) in
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PHASE 3: CHANGING THE STORY

Random Treatment groups Outcome
Sample assignment or control measures Analysis
_— — LL L L] —— —
LA LN L)

7,200 online « Values « Attitudes Differences
participants (nationally + Metaphors « Understanding between treatment
representative sample) » Exemplars « Policy support and control groups

(controlling for
demographic
variability)

ON-THE-STREET INTERVIEWS

We used a series of 55 on-the-street interviews conducted in May 2017 in
GH#& , #8.!-8<("& , |6H#(B01*+1%! -&<(" &, VS&L " +#&.! -&<("&, .| "&,! BCLYh=*+?=+0.!
A" (L* 414187 &, ), "+111D9(" & " +#%=I7 1+ " 9O#H*(13((19 *%+)8)9 " &+*!)&+01* 1!)&+1H
B)1?2*1%)<&1,! 2U)++1&! 8#&*1&H " &, 10L(L"*1I5#h7*.! " &, )&+1%B)12* ?1%1!B), 1#!
%18#%, 1, !C=!"1QUH#51**)#& " (IB) , 1#<%" Q0 1%/ -55+*1 2 1%117 ® , 11+#H%18%S$)+ " ICU#" , !
%" &<1!#5)&5H4% 7 " &+*]
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"90#%*!ZEconomic Roads, Reprogramming the Economy, Toll Booth Economy, Reno-
vating the Economy, Breaking the Rules, Economic Tracks, Economic Network, &, !
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"CHSH +0L! 18H&HAT7=! " &, 1 O#2! 1+ 2HIK*{ Q"%+)8)9 " &+*! 21%1! +01&! B1%C " ((=! 9%1H
*1&+1,12)+0#&1#5+0118" &, ), "+1I1DO(" & " +#%h=!"7 1+" 90#%* 1" & , 1 ?1%1+01&! " *K1, !
"I* L) LXH5IH((#PHSO! - SL*+)#& 1+ " *8 1%+ )& ?01+0 1% " & , 10#2+01)%!+0)&K)&<!0" , !
*0)5+1, 1" ¥ " 1 *$(+#BI1DIH*$h L +#1+01! 7 1+" 90#%
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20)80!1"80#5+0118" & , ), "+117 1+" 90#%* "5518+1 , +0)&K)&<! " & , 1+ " (K)&<! " C#S$++0 1!
18H#&HT = /011 ™ & (=*)*1 " (“HI5#8F* 1 , | #8! )<#(" +)&<! +O11%1 " *#&*I why! 1" 801#5!+01!
+1%41,17 147 90#%*1? " *10 " B)&<!)+*1%1*918+)B1115518+*(13& " (=*)*%1B1 " (1 , +O " +/54$%!
#51+01! 7 1+ " 90#%*! IReprogramming, Renovating, Tracks, "&,!Network) displayed
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SURVEY EXPERIMENT

The survey was conducted online in August-September 2017. It included
6,600 respondents. Demographic quotas were used to render the sample as
$%h19%1*1&+"+)BL! "*1 9#**)C(1 #5!+01! 1 I 9BC()8[! UL*9#& , 1&+*! 21%1! = , $(+* Z#BL%!
18) matched to national demographic benchmarks for gender, race/ethnicity,
)&8H 7 1.1"<1.1"&,19#()+)8" (19 "th+=]

|

The experiment was conducted in three waves or rounds. The first wave tested
+21(BLIS%" 7 1% 07 1%* " <LI[+91 " +7 L&+* \+#HB& , 1%*+" &, I0# 2! 1DO#*Sh1 +#+01* 1!
5" 7 1*1"5518+*19$C()81#9)&)H&IALI+L*+1 , I5#BNWB " ($1*\Interdependence. Equality/
Justice.!Democracy.!" &, Fulfilment), four explanatory metaphors (Renovating the
Economy.!Economic Network.Economic Tracks.!" & ,'Reprogramming the Economy),
&, 15780 1D1 7 9( "% 9#()8)1*1ZSocial Housing.!Universal Basic Income.!Worker Rep-
resentation on Boards.!" & ,'Green Investments).

|

I&HOL1*18#8& ,!? "BLI?1H1*+1, *)DIB™ ($1*17 1**"<1*I" &, +2#!7 1+ 90#%l1D17 9("%!
combination messages. The values messages differed from the first-wave values
71" <1*)&), 1*8%)C)&<! 7 #%1!5F((=! O# 2! 18#&#7)8! 9#()8)1*! 0" B1!8%1 " +1 , | O%#HCH
(17*1"&,10#?19#()8=180" &<1*18 " &*#(B1+01*119%#C(1 7 *L AL+1*+1, +O%111B" ($1*!
IEquality/Justice.!Fulfilment.!* & ,!Economic Strength) in two different forms—one
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90#%!?)+Q+2#11D17 9("%*LUniversal Basic Income and Social Housingt
e
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duced benefits for the economy. The Green Investments!1D179("% 2 " *!5%" 71, !
$*)&<!"18#7 9 ") *#&!+# Germany.! ?0)(1!1+01!Universal Basic Income!1D17 9("%l? " *!
5" 71, 1$%)&<!I"18#7 9 " h)*#&+#Alaska)&!+O1! 1 &)+1 , X+ " +1*]
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HOH01* 17 1%% " <DL "+7 18+ #01 +#1 ™1 &P((! BH&HH (I 35+1%!%1 " ,)&<!+01! 7 1**"<1!
(or, in the null control group, no message), respondents were asked a series of
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were Likert-type items, and support was measured using five-point scales (for
unipolar outcomes) or seven-point scales (for bipolar outcomes). All questions
21%11%"& ,#7)*1, .11D819+ 544 O#()8=! - $1*+)#&*.1 20)80! 2 1%1!%"& ,#7)*1,!?)+0)&!
" 1<l $9)

JHIT & (=F)* HSH8H 7 117 1T SN 2 LhAI<U# SO, &+ 1(1BL&IC ™ ++1%) L* LAHhl* L+ 145!

HBH8H7 L*INL("+1, 1+ " 18H 7 7#8&)) , 1711 - "80!#$+8# 7 1IC" ++1%=I8#&*)*+1, |#5! 7 $(H
HO(L! - SL*)HE*IWSHBH 7 11C + 1) 111 Q1 *1&+1 , 1+OLI5H((#P)&<!**$11 "1 " *I55$((!
questions in Appendix 3).

\! The Economy as Determined by Natural Forces (reverse coded)
\! 7011-8#8#7="*IR1*)<&1,

\! Z01IUH(1I#51Q#()8=])&IX0 " 9)&<IW$+B# 7 1*

\! XSO0+ I5HHI Q<KL **)BLIQH()8)1*

\! X$OO#H+5HH6#8* 1B " +)BLIQH()8)1*

\! Collective Efficacy

\! 6#((18+)BLIUL*9#&)C)(+=

\! Attribution of Responsibility to Specific Groups
\! W77)<h"+)#&!

\! —&B)I#& 7 1&+al-8#8&H# 7 =IUL("H)#&*0)9

\! XSO +5HH - &B)#E 7 18+ (IUL<$(" )&

SHHI(LML<UL**)HE! ™ &" (=*)*12 " *I$*1 , 4!, 1+1%7)& 1?01 +0 1%#%I&#+1+01%1! 2 1%1 !
,)551%1&881*IC1+211&+0 11 "+7 1&+H<U#SI* " & , 1+O LIBHEHH (| <UHSHUL <UL **)#&*!
controlled for demographic variables and determined statistical significance of
differences between the treatment and control groups. A threshold of p. < .05
was used to determined significance. Significant differences between the treath
718+ " &, 1BHE&MH (| <UHSO* 2 LHLIS*1, 1" *1" &1)&, )8 " +HhI+0 " +H+01! 7 1***<1*I0"B1! "&!
15518+#&191#9(1F+1#9)&)H&*]



APPENDIX 2:

MEMBERS OF FRAMING
THE ECONOMY NETWORK
AND ADVISORY GROUP

N.B. All members participated in an individual capacity; organisational affiliations

are provided for information only.

NETWORK
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APPENDIX 3:
SURVEY OUTCOME
MEASURES

N&HSU*$UBL=I1D91%) 7 1&+.19"%+)8)9 " &+*h1 " ,I"I7 1** "< 1II8#7 7 $&)8 " +)&<!"IB" ($1.!
metaphor or policy example), and then answered the following questions.
/01*11"%1401! - $L*HH&* 2 LIS*1, 1+ 7 1" *$N1 201 +0 LUl &#H#++0 11 7 1 ¥+ " <112 " *]
01(95%(

A. THE ECONOMY AS DESIGNED

1. /7011 18#&#7=!)*1*0"91,! C=!5#U81L*! #$+*), 1! #5! #$%! 8H#E&+#(! eh1BLY* 1!
DXAHUH&<(=!, )* <L), P " <UL 1.*# 71207+, )*"<h11.1&1)+01%! , )* = <% 1!&H#%!
agree, somewhat agree, agree, strongly agree)

2. /011" ?*"&,194()8)1* 211 7 "K1! , 1+1%7)& 1 O#2! +0 1! 18#&# 7 =! PHHK*[!
DA< (=], )< <01, V" <%11.*# 7120+, )*"<h11.1&1)+01%! , )* " <%l 1!&#%!
agree, somewhat agree, agree, strongly agree)

T ULz (+=)&I 21" (+ON*I& " +Hh " (MIX+hH#&< (=], )* "<hL L, )*"<Wl1.*#7 120" +!
L) <ULLI&LHOLY!, > " <UL LI&AN! " <W11.1* 47 120"+ " <91 1.!" <%11.I >+ &<(=!
agree) [reverse]

bil  N&!=#SNB)1 2. 104217 S80I " (1!, #'=#$+0)&K!1 " 80O 1 I5#((#2)&<!0"*!

in influencing how our economy works? (No role, a little role, a modert
aterole, alarge role, an extremely large role)

"Il G ?*IT&,19#()8)1*
Cll 4$7"&1&"+$%h1
8l World events (e.g. wars, other countries’ economies, etc.)

L U8, #711B1&+*1#480" &81

B. ROLE OF POLICY IN SHAPING OUTCOMES

For each of the following statements, participants had to place themselves on a scale:
Strongly disagree, disagree, somewhat disagree, neither disagree nor agree, some-
what agree, agree, strongly agree.

5. 701" 2% "&,!9#()8)1* 21! 7 "K1! , 1+1%7)&1! 91#9(16* #99#%+$&)+) 1 *! +#
*$8811, (!

6. Theway our economy is designed makes it difficult for all of us to meet
#N& 11, %!

7. /701180#)81*I#SN<#BLU& 7 1&+ 7 "K1*!, 1+1%7)&1! 20#10 " *19# 2 1) )&! # %!
18#&# 7=

N /01180#)81*+0 "+ #$U <#BLU& 7 1&+ 7 "K1*!, 1+1%7)&1! 204 , #1*121((1)&!
H#PN18H#&H 7 =

C. SUPPORT FOR PROGRESSIVE POLICIES

For each of the statements in C and D, participants had to place themselves on a scale
Strongly oppose, oppose, somewhat oppose, neither favour nor oppose, somewhat
favour, favour, strongly favour.

Q(1"*1)&,)8"+11+01!11D+1&++#?0)80!=#$I9 LU*#& " (=I5 " BH#SUIANH#IO#* 11451 " 80I#5!
+01I5#((#7)&<!80" &<1*+#+01118#&# 7 =I

9. VUHHET(FLINT) (P 7= &, 1$H)()+=I8H 7 9" &) 1H 40 " ++01=! H1I# &1, IC=!
+0119$C()8i!

10. /"D)&<!"&=#&1!7 "K)&<!#B1%£70,000 the top tax rate of 45%, up from
the current threshold of £150,000.

11. Increase the tax rate paid by corporations, from 19% to 26%.

12. Q%+ )&! 9("81! 9#()8)1*1 +0"+ )&8HL "*1! +01! O#21%! #5! +%" , 1! $&)#E&™! "&, !
*h1&<+01&! PHIKLU*E%)<O+*]



13.

14.

15.

16.

Significantly increase the minimum wage from £7.50 per hour to at
least £10 per hour.

N&BNL " *1I<#BI%& 7 1&+)&B1*+7 1&+)&!)&5% " *+4$8+Hh1! " & , 1&12N)& , $*+%)1*]

Q$+)&I9("81! "I 7"D)7$7! 2" <1140+ *1+* "181)()&<! #&! O#?! 7 $80! 0)<0!
earners (like corporate executives) can make.

60" &<1I<HBIN& 7 L&HNL<P(" +)H&*I*#1+0 "+ 2HUKLY*I& 11, 1+#IC1197) , #B1H
+)7 150 1=I2#hKI 7 #911+0 " &lb!, *=*1"1?21 1Kl

D. SUPPORT FOR CONSERVATIVE ECONOMIC POLICIES

17.

18.

19.

20.

21.

Eliminate the deficit by significantly reducing government spending on
9$C()8!*1%B)81*

GH? 1N +O1IBANIAN ™ +11+ " DIt ™ + 1144 L&BHPN " <1ICH*)&L** 1 *1+#)&B1*+])&!+01!
130

GHH* L&INL<B(" HEXHRICT &K*1" &, |(“ U< 1IBHHOHH™ +)H&X]
Q("BLI*H)B+1H() 7 J+HH&)) 7 7)<k )8!

XO)5+#2&140)91" &, 17 "&" <17 1&+H#519$C()8I* 14B)BL*+#OK)B" +1184 79"
&)1

E. COLLECTIVE EFFICACY

22.

23.

A#217$8018" &I 2L "* " I*#B)1+=! , #I+#H 801 " +1! " &I 18#&H 7 =140 "+ 7 11+*!
1B1U=#&IFFI&11 , *TIIVH#+0)&<! " H™ (1" 1*7 (1" 7 #B&+ "1 7 # , 1% +1!" 7 #$B&+.!
alarge amount, an extremely large amount)

/0L%1E" (2 " =*I<f)&<HHICLIKUL L, )&IHPUI*#8) L+= #2181 1& 1 BLYI<H#)&<+#
<1+1%), 1#51)&1  $" (J+=1eh1BLU* LA X &< (=], )* " <UL L., )* <% 1.I*#7 120" +!
L) <BLLI&LHOLN!, V> " <UL LI&AN! " <W11. ¥4 7 120"+ " <h11.!" <h11.I*+UH&<(=!
agree)

24.

25.

26.

A#217$80!8" &I +01!I<HB1%& 7 18+! , #!+#8%1 " +1! " &I 18#&H 7=!+0 "+ 7 11+*!
1B1%=#&IFFI&1L , *TIIVH#+0)&<! "+ ™ (1" 1* 7 * (1" 7#B&+.I" 17 # , 1% +1!" 7 #B&+.!
alarge amount, an extremely large amount)

A#21738018" &7 17 CLI*I#51+0119$C()8! , #!+#! 54181 +0 1 <#BLU& 7 L&+ +#!
+UKLF+19* 8L " +11 " &I18H#&# 7 =140 "+ 2HUK*I5#% 1 BLY=H& LTIV #+0)&<! " +!
(TR TS T, L L T HS&H (<Ll 7 #$&+ " &ILDHL 7 (=]
large amount)

AH?IH#94)7)*)81#1 91**)7)*+)8! , # =#$!511(1+0"++01!9$C()8!8" &! <1+ +01!
<HBLUE 7 L&++#+ K17 ">l *+19*1+#!) 7 QU#B1I+0 1! 18#&# 7 =TII-D+h1 7 1(=!
91**)7)*+)8.191**)7)*+)8.1*#7 120" +191**)7)*+)8.1&1)+0 1%! #9+) 7 )*+)8! &#+!
pessimistic, somewhat optimistic, optimistic, extremely optimistic)

F. COLLECTIVE RESPONSIBILITY

27.

28.

29.

30.

IEHOLHLY &L  $* (+=)&ISH*#E) L+= HSHBHSEHH=I0"*5")(1 , )&HSHH1*O#&H
*)C)0H) LHIIX (=], )* "<HLLL, < "<HLL#7 120"+, )*"<K11I&1}+O1H! , )
agree nor agree, somewhat agree, agree, strongly agree)

A#217 $80#5! " QIHC()< " +)#&! , #1¥1# P *#8) 1+=10"BLI+#! 7 "K1!*$%1!1B1%=H
#&110"*HOLI#OO#+ SR =HAI*$8B11 , TIIVHIHC()<" +/#8.1" %7 * (HC()<" +}#8..
amoderate obligation, alarge obligation, an extremely large obligation)

A#217 $801%1*9#&*)C)()+=! , #1*1HPNI<#BLYU& 7 1&+0"BLI+## , 1°(1?)+0! 1844
E#7)8)&1 1 $" (J+=TIIVHWL*QH#E*)C)()+=."1*7 " (1 *O#&™)C)()+=."1 7 # , 1% +1!
responsibility, a large responsibility, an extremely large responsibility)

A#2! 7 $80! W1*O#&*)C)()+=! , #1* #Bh! *#8)1+=! 0"B1! +#! 7 "K1! *$h1! +0"+!
1B1%=#&118" &l ,# 21((1)& (51TIIVHH1*O#&*)C)(#=.! *1*7 " (H1*9#8&*)C)()+=.!
L 7H#, L LI G1OHRX)C) )= "L ("h< Ll h1*OHEX)C)(+=.) " &) 1D+HL 7 L(=! (%<
responsibility)



G. ATTRIBUTION OF RESPONSIBILITY

31. I&=#$UB)1?. 104217 $80%1*9#&*)C)()+=!, #1*I1 " BOHSHO 1 5#((# ?) &< <Utt$9*!
0 BLISH#HH#SH*#8) L+=EI9W#C(1 7 *TIVHHKL*O#8&*)C) (+=.1" I 7 (1 *9#&*)C)(H
W=7, 1%+ 11 *O#EX)C)(#=.l"I("h< LH1*O#EX)C)()+=. " &ILD+H1 7 1(=!("h<1!
responsibility)

"l People on benefits

Cll W7 7)<%" &+*I50#71+01!- I

8il W7 7)< &+*I5W#t 7 1#$+*), 1+01!- 1!
L GrU<LIBHUOHN" +)H#E&*

10 O"&K*

51 Q#(4)8)"8&*

H. IMMIGRATION

32. Q(*8)&<! <HL™+1%! () 7)+*I #81 )7 7)<h 448! PHS(,! )7 IHHBL #$H! 18#&H7=!
eh1BLY*IFIZX & <(=!, ) <11, )* " <%11.*#7 120"+, )*"<h11.1&1)+01%!, )*H
agree nor agree, somewhat agree, agree, strongly agree)

T8 WBLH" (10421 PH$(, | =#$!*"=1)7 7)<h™+)#8! "5518+*1+011 18#8# 7 =1)&! +01!
1 JTIZ8#&+)&$F 7 %" &<)&<I5Y# 7 P21 " KLE&*I1H# SN 1 8#&# 7 =L+ P+ 1 &<+01&*!
our economy’)

J0il 7011 B&)1L,! J)&<, #7!*0HS(, | PL(BHT 1) 7 7)<h" & 57! "H#t$&., 1401
PHH(, IIXHRHES(=] , ¥ <HLL) , < <HLLI*#7 120"+, )** <h11.1&1)+01% , )*"H
gree nor agree, somewhat agree, agree, strongly agree)

I. ENVIRONMENT

35. AO"H)*I<##, 1580 +011 18#8&# 7=)*IC" , | 5#%+0 1! 18B)I#& 7 1 &+ IX+#E&<(=!
L I<UALL ) T<ULL 27120 L )* <1l &1)+01%! , )* T <h11! &A% "<%11.!
somewhat agree, agree, strongly agree) [reverse]

36. AQ"+*I<## , I5#%+0 11 1&B)#& 7 1&+)*I<## , 15801 +0 11 1 8#&H# 7 = IX+I#E&<(=!
SVFI<UALL <UL 7120 )< <1l &1)+01%! ) * T <h1 Ll &A% <%11.!
somewhat agree, agree, strongly agree)

37. WBLH" (1 O#2! P#$(,! =#$! *"=| 1&B)H#& 7 1&+" (| h1<$("+)#&*! "5518+ +01!
18#&#7=")&I+01! 1 ITIZ8H&H)&PS 7 %" &<)&<!5W#H 7 P21 " K1&*1# S 18#&H 7 =t
to ‘strengthens our economy’)

J. SUPPORT FOR ENVIRONMENTAL REGULATION
For both questions, participants had to place themselves on a scale: Strongly oppose,
oppose, somewhat oppose, neither favour nor oppose, somewhat favour, favour,
strongly favour.

PN QB+ &< LU L &B)IHE 7 1&+" (1 QUtt+18+)#&*!)&!9(" 81!

39. UL, $81LI18BYI#& 7 18+ " (M1<$( " +)#&*1+#18S+8#*+*I5#4! | JICH*)&1**1*]



APPENDIX 4:
APPLYING THE
RECOMMENDATIONS:
MORE DETAIL

APPLYING THE FINDINGS: AN EXERCISE

N&!+O1! ?#IK*0#9*.18" 79")<&1%*! 77991, ! 0#?!+01! 9$C()8! +0)&K! " C#$+! +01*1!
topics and gave us feedback on how our Framing the Economy findings might
01(9!%15%" 7)&<! 1554+l

381)8)4)" (11D148)*11)&B)+1 , +OLI<UHSOH#PS " Q14O LIV "tk " +)BLE " IS , | OHS*)&<I 2
regulation). We asked campaigners to write down all the ways they heard, e.g.
0#$*)&<.ICL)&<!+" (KL, |" CH#$H " & , 1+01&I*#++01 7 )&+#Barrier Beliefs!ZC1()15*+01=!
saw as a block to their campaign efforts) and Enabling BeliefsZC1()15*+01=!*" 21" *|
being helpful or productive in some way).

We then presented the cultural models analysis (found on page 27) to look
"+H7201+01%+01!%1*1 "%80!5%# 7 1+01! ;%" 7)&<!+01!-8#&# 7 =!QUt>18+#B1%(" 991, !
HHH551%1 , 181 21)8*)<0+)&H#H+0111&" C()&<!" &, IC ") 1HICL()15*1+0118" 79" )<&1H*!
07,7991,

Later, we presented our research findings on metaphors and values, collecting
8" 79")<&LU*E1 " 8+)#&*1#&+01)h%1(1B"&81!" &, 1" 99()8 " C)()+=!

A41%11211)88($, 11*" 79(111D1%8)*1*18" 7 9")<&Ll*1 7)<O+ 2)*0l +# $*11+# )& BHHOMH
rate the Framing the Economy findings into their own work.

ACTIVITY 1: KNOWING YOUR VISION

Lay out the values that emerged in the cognitive interviews (see Chapter 1) on
"1+7C(1.1+01&! 1&8# SN " <1I+0 1! <Yt SOl +#15#8S*I1#&!+0#*11+0 " +511(1 71" &)&<5$(! " &, !
reflect on why. How do these values relate to your campaigning / work?

Closed eye reflectionll_#$!? " K1I$O)&H011 7 #48)&<1" & , +OLIB)*J#&I) X" 1 * (#=1A0"+!
L) H (K OKITLAO 441, 55101 &H 5 7184 2T AD ™+, #1451 1(1 KT AQ 4418
O1BHHEHO " <1H5H0119" O1HTIAD " +HHIC1 181187841, )&HHH , LH5HH0) #C1H01I8 " *1T!

ACTIVITY 2: MAP THE BELIEFS

UBI<HHSOH5HONL LI PH)+LIH8IOH* H)HEH+1 X120 +1+011"$ ,)1881IC ") 1HIC1()15++0" +
171%<1, 15714011 ;4" 7)8<1+0 11 -8H#&H# 7 =I%1*1"480. " &, 1 20" ++01! 1D)*H)&<! 1&"H
C(&<ICL()15* "h1HIQUL*1&H+O1*LI+#140LI<UH#SI! " &, |, )*8$+*I20)801#51+01*11C1 () 15*!
JHI7 #4100 7 )& LEHSHH=HSN " $ ) 1881

ACTIVITY 3: UNDERSTANDING YOUR FRAMING TASKS

&I *7 ™ (! <Utt$O*! , )*8F**l 20" +! "0l! =#P! +h=)&<! +# 8# 7 7 $&)8 " +1T! A"+ C"%%)1%!
CL()15*! "0l =#P! +%=)&<!+# #BLUBH 7 1TLA0 "+ 1& " C()&<!C1()15*1 8#S(, | =#$! 8#&&18+!
2?H0TLAO " H+0)&K)&<! "0l =#$! +5h=)&<!+#!80 " &< 1alh1)&5H#HBLTIXO "1l =#Bh! +O#$<0+*!
2H0+01<U#$9]

ACTIVITY 4: DEFINING YOUR FRAMING TASK
214819 )i

;x0T (KT CH#$H 20181 201%1! " &, 10#21=#S! 7)<0+ICLIS%" 7)&<!=# SN ) **S LN 20 " +!
channels do you use, what specific examples can you give?

X18#& , 1+ "KL+ $Ih&+#)&+1%B) 1211 * BOMH+0 1% " CHSH=HSNN " 7)&<!+ * *KIAOH)*I=#$H!
"$,)1&81TIAO0 " HCL()15*!, #+01=10#(, TLAO " +#$+8#7 1!, #I=#PI? " &+1+#1*11T!

111, C8Ka, 8BS HRILAD "+ , #=#S$I+0)&KI+OLIKL=I5h" 7)&<!+* *KI) 545 +0)*/)**$1T!
6 &I LI"4)B(* +1140 "+ " I<HHSOT!



USABILITY OF THE RESEARCH:
CAMPAIGNER PERSPECTIVES

These reflections come from the participants of the workshops, do not repref
*1&HHO LI " +1<=I#51" &=19 "Uh+)BP( " UiAHh< " &)* " +)#&*.1" & , |0 "BLI&#+=1+C11&H1*+1 , §

CULTURAL MODELS

AHSHE<I &, IUL<S("4)#&I8" 79")<&LHH 11" (h1" , =1+0)8K)&<! " CH$H 7 "&=1#51+01!
BSHBH" (| 7#, 1(*1)& +OLYH! " &" (=4)*1 #5401 )H #28! 5h" 7)&<! 80" (1&<1*! " &, | #OO#M
$R)NLHI /0L 7# , LI #5087 *&I&" +$h1I* <HLL , SEIP=+1 71 MK)<<L , EI5"+" (¥ 7E
IHBLHE 7 1&HHUL*OH#EH)C))+= " & , 1BH<&)H)BLIOH(18 PL1UL! " (4")*1, 1*O#&+* & 1HS*(=!
C=19"1+)8)9" &+*IC15#411+01=101 "%, +OLIBS(+S" (17# , 1(*141*1 "$8OHLAL*" P1+0)*1"*|
"&I)&, )8 HEIEHHHZ(=HO T HHOLI7H# , 1( W11 (1B &+1#IBH 7 7 $8)8™ +)#&* ICS+1+0" 4!
8" 79")<&1HI "(K1" ,=10"BLI*#7 11 " 88" +11 "**$ 7 94)j#&*1 " CH$+ 0#21+011 O%)+)*0!
9$C(BHO)8K!" CHS++01118#&H 7=

J01I7#,1(+0"+P0$7 " &1& " +$hL*I<h11 , =HP " *ICIHS<O+$9!" *I"IK1=IC ") LHC L() 15) &
CH+012#9K*0#9*.120)801* $<< 1 *+*1+0 " ++0)*I8#F(, IC1!, 119!C1() 1540 " +OU#<%1**)BL*!
"8U#F*1, )55 1%L &A* LB+ FOHSB(, | PHIKIHA " |, WL*HZ" I*B<<I*H)#&I+0 " +])*IC"8K1 , !$9!
C=I*#8)" (19*=80#(#<=1%1*1"%80.1*11!B" ($1*" &, 5%" 7 1*i#%<a*$%B1=.?01%1+01I91H
81O+)#&!+0 " +1#+0210*! "L *1 (H)&+1%1*+1, (1", ¥ 91#9(L +# CL 7#%1! " ()1&"+1,! " &, !
less civically engaged). Interestingly, housing campaigners thought the ‘system
JHl)<<1, B ?"* " & 1&"C(&<!C1()15!C18"$*11)+01(91, ! 1D9(")&! ?0=%1&+1%*10"B1! |
5721, 17 (1 PO)(LIL<S$(" +)#818" 79" )<&LI*HOHS<O+HHO)*IP " *I"IC ") 1HC 1()15/C 18" $*1!
OLULI* "1&1<"H)BLI " **#8) " )#&I C1+ 2118 +OLI1<H(" #&! "<1&, "1 "&, 1 1()+1* 8#&H
HH()&<H+OL*=*+1 7l ALIW18#7 7 1& , 1+ " K)&<!8"%11)5!+ " (K)&<! " C#B++01%)<<1 , I*=*H
11718 797)<&1418" &1, #H+O)*I1*O#&*)C(=IC=l+" (K)&<! " CHSHOH(B=#(SHHE" &, |
"991" () &<H#IB" ($1*#5IEquality'# Economic Strength (see page 56).

VALUES

While campaigners were interested in the finding that Economic Strength! ?"*!
"IBT($1! 0"+ 8#F(,! 188#BH"<1! 7H%L! Q<ih1**)BL! O#()8=! *$99#%+ )&! 8#&*1%BH
"+)B1*.1&1)+0 1% #5! +O 1! <t $9*1 804+ 1! +# 2#UK! 2)+0!+0)*IB" ($1!)&! +0 1! ?HUK*O#9*{!
ALI&#+)81,1+0"+8" 79")<&LU*51(+ 7#%1!5" 7)() "% 2)+0!+01! B* ($1*!#5! Fulfilment!
"&,Equality$*1,1+01711"*)(=1"&, 1** 21+017! " *IC1)&<! " ()<&1, ! ?)+O!+O L)l <" (*i!

Economic Strengthl)*18(1 " %(=!(1**15" 7)() " W+ 1K) Hh=10$ K 1H%" 7)&<I15548h+**# 7 1H
+)7 1101 $)%LIChL " K)&<!IB#7 7 $&)8 " +)#&! 0" C)+*1 " &, 1%18(") 7)&<! (" &<$ " <1I+0 " +!)*!
+29)8"((=!"**#8)"+1,!7?)+0!18#7 7 $&)8 " +#11*| 20#10"B1! , )551%1 &+ <# " (*{16 * 79 ")<&H
19*17 "=1811, 19 "%+)8$("%*$99#h+)&! * 991 " ()&<!+#!Economic Strength!)&! * 19%#<h1*H
sive message on the economy (we suggest how to do this on page 55).

METAPHORS

Tracks! 2 **1*17 1+"90#%! +0 "+ C#+0! <Y#$9* 5#$& , | 01(95$( 2018&! +* (K)&<! "C#$+! "
VK18 +)481#51 4% " BI(15%H 71 OHC (L 7 1+ #( 8! ™ *1 (H&<! *1+0 1411 2" *1 "18(1 "W " &,
appropriate definition of a solution (or destination) in the frame. Tenants rights
8" 79")<&LU* &#+1 , | 5! )&*+" &81.1+0 " +1+01=! P#P(,! 0"BL! +# 2#UK! - $)+110"%, ! )5!
101=1,), 8EH 2" &HHH) 7 (=140 ++01IS(H) 7 " +11 , 1x4)& +)/H&I5HHHL&+1%*1 P " *19%)B " +1
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We live in capitalism.
Its power seems inescapable.
So did the divine right of kings.

Any human power can be resisted
and changed by human beings.

Ursula K. Le Guin
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